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Aigukpivioeig kal €131Kk0i OpoI:
e H napouoa PeAETN anoTeAEl anoKAEIOTIKN NVEUNATIK 101okTnoia Tou INZETE.
e EmiTpéneTal n avadnuoagisuon, unod Tov 0po TNG PNTAG ava®opdac TnG nNNyng NPoEAEUONG.

e Av Kal €xel emdelxBei n deouoa eNIPNEAEIO WG NPOG TOV EAEYXO TWV OTOIXEIWV MOU XpNnaoigonoinénkav kKal TwV EKTIMACEWV MNou
napouaoialovral oTnv napouoa PeAETN, To IvoTiToUuTo ZETE (INZETE) Kal 0l ouyypa®Eic TNG HEAETNG dev pnopoUv va Bewpnbolv
UNEUBUVOI YIa TUXOV anoKAIGEIG TwV NANPOPOPIWV MOU ava@EPOvVTal TNV HEAETN N yia TuXOV napaAgiyelg. O1 eKTIMACEIG Kal
NANPOPOPIEC MOU NEPIEXOVTAl OTNV napouca HeAETN didovTal yia evNUEPWTIKOUG Kal PHOVO okonouUg Kal Oxl yid €Pnopikoug,
€nevOUTIKOUG, VOUIKOUC N dAAoug okornoug. H xpnon f1 otnpi€n otnv YEAETN anod onolodnnoTe PYEPOG KAl TUXOV ano@AacelC nou
BagiCovTal o€ auTAVv anoTeAoUV AnoKAEIOTIK UNEUBUVOTNTA AQUTWV NOU XpnaidonoloUv TNV PEAETN. To INZETE kal ol cuyypaQeic
TNG MEAETNG d€ PEPOUV Kauid €ubuvn f unoxpeéwon yia {nUIEC Nou MPMopel va NpokKUWOUV O€ ornolodAnoTE, WG AnoTEAEOHA

ano@Aocswyv nou Tuxov AnpOouv BacioPeveg oTnv Napouaoa HEAETN.
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1.KU0pia Zupnepaocpara

Toug enOpevoug 12 NAVEG OKONEUEI va KAVEI JIAKONEG OTO EEWTEPIKO TO 61,4% TwV MNAAWVY, EVE® Ta NoocooTd €ival
apKeTa uPnAoTepa oTiG AAAEG ayopEg, e TN Meppavia va gival oto 75,4%, To Hv. BaoiAegio oto 77,1%, Tnv Ionavia oro

73,8% kai Tnv ItaAia oto 71,7%.
And 600uUC OKOMEUOUV va TAEIDEYOUV OTO EEWTEPIKO TOUC ENOPEVOUC 12 PnVeG Pe diavuKTEPEUON, 6a NPayuaTonoirnoouyV:

> 1-2 T1a&idia 1o 52,5% Twv Neppgavov, 10 27,4% TV FaAAwv, To 54,8% TV katoikwv Tou Hv. BaogiAegiou, To
58,1% Twv Ionavwv ka@wg kai To 55,9% Twv ITaAwv.

> 3-4 1adidia 1o 10 16,6% TV Meppavav, 1o 8,6% TwV NAAwWY, TO0 17,5% TWV KaTtoikwv Tou Hv. BaoiAsiou, To
11,8% TwV Ionavov kabwg kai 1o 11,1% Twv ITaA®v.

> O1 FaAAol, av kal €xouv HeEIWHEVN 31a0eon yia Ta&idia oTo eEWTEPIKO, £XouV 181aiTEpa UYPnAOG nocooTo (25,4%)
OE O0O0UG NPOKEITAlI va npayHaronoinoouv 5 N nepioocotepa Tagidia, évavri 6,3% Twv leppavov, 4,8% TwV
Bpetavayv, 3,9% Twv Ionavov kai 4,6% Twv ITaAwv. MdaAiora, 10,8% Twv FaAAwvV npoTiOeTal va KAvel

nepicooTepa ano 10 Ta&idia.

O NPOYPAHHATIOHOG TWV J1aKONMWV OTO EEWTEPIKO PaiVETAI va EEKIVAEI ano vmpPic He Toug MFeppavoug kal Toug BpeTavoug
va npoypappari¢ouv nio éykaipa Ta Ta&idia Toug oe oxéon ME Toug MFaAAoug kai 181aiTEpA o€ oxéon HE Toug Ionavoug
kal Toug ITaAoUG. Zuykekpideva To 29% Twv Mleppavwy, 10 27,7% Twv MAAwv, To 32% Tou Hv. BaagiAeiou, 1o 23% Twv Ionavwv
kal 7o 20,1% Twv ITaAwv €xouv Kavovioel Tn METAPoOPA yia kanoia rp 6Aa ta Ta&idia Toug, TOUG ENOPEVOUG 12 PNVEG. ZXETIKA ME TN
diapovn, 10 37,7% TWV leppavwy, 1o 31,7% Twv FAAAwv, To 40% Twv KaToikwv Tou Hv. BaagiAeiou, To 27,5% Twv Ionavwv kai 1o
21,7% Twv ITaAwv €xouv kavovioel Tn diagovn yia kanoia n kai yia 6Aa Ta Ta&idla Touc. Z& oX€on HE TV NPONYOUHEVN Xpovia,
naparnpeital Hia Taon yia nio £yKaipo nNpoypayUHaTiog0 KPAaTRoEwWV, TOCO yia Tn SiIaHOovR 000 Kdal yid Tn HETAPOopa Kail

TIG 3pAOCTNPIOTNTEG.

ZXETIKA HE TOUG AOYOUG YIa TOUG ON0iOUG OKONEUOUV va KAVOUV JI0KONEG OTO EEWTEPIKO TOUG ENOHEVOUG 12 HRVEG, 000!

EXOUV EEKIVAOEI va opyavwvouVv TIG JIAKOMEG TOUG, ol Adyol €ival noAudpiBuol kal xapaktnpifovral anod dlapOPETIKEG NPOTIUNOEIG
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evw Oev di1aPpaiveTal onHAvTIKn HETABOAR WG NPOG Ta KivnNTpa O€ oXEon HE To 2024. TNV Np®WTH 0£0N €ival n anoAauon

Kal N XaAdpwon nou npoTiga 1o 49,1% Twv Mepuavwy, 1o 56,2% Twv FaAAwvV, To 69,4% Twv KAToikwv Tou Hv. BaoiAgiou, TO
56,9% Twv Ionavwv kal To 54,4% Twv ITaAwv. AKOAOuUOEi n ednelpia evoG VEOU HEPOUG | NOAITIOHOU yia To 46,9% Twv

Meppavwyv, 1o 52,1% Twv FMAAA®Y, To 52,1% Twv KaToikwv Tou Hv. BaaoiAgiou, 1o 52,4% Twv Ionavwv kal 7o 55,4% Twv ITaAwv.

SXETIKA ME TO €i00C TWV OIAKONWY OTO €EWTEPIKO TOUG ENOMEVOUG 12 PAVEC, N To €id00C TwV dlaKoNwWV UPUTEPA NOU NMPOTIHOUV Ol
uno PeAETN ayopeg, Eexmpilouv Ta Ta&idia yia Beach/Coast, City Break, Ta Ta&idia orn uon, n eniokewn o a§ioB£araq,
OUYYEVEiIG kal QiAoug kal Ta Taidia yia nepnarnga R nedonopia. EidikoTepa, To Beach/Coast npoTigoUv To 49,5% Twv
Meppavwy, 10 36,4% Twv MAAAwV, To 45,9% and 1o Hv. BaagiAeio, 1o 25,6% Twv Ionavwv kal 1o 32,5% Twv ITaAwv. City Break
npoTigouv To 35,5% Twv MFeppavwy, 1o 31,2% Twv FaAAwv, 1o 40,7% and 1o Hv. BaagiAeio, To 33,6% Twv Ionavwv kal 170 42,7%

TV ITaAwv.

Ava@Qopika HE TNV Napéa HE TV onoia npoTiga va Ta&ideUel KAVEiG, €iTE TOUG ENOMEVOUG 12 HNVEG, EITE EUPUTEPQ,
Eexwpilel pe diapopa 1o Ta&idl pe Tov/Tn oUVTPOPO Kal Ta Ta&idia HE TNV OIKOYEVEId. Ta&idl pe To/Tn oUVTPOPO NPOTIKA TO
51,3% Twv Feppavwyv, 1o 50,7% Twv FAaAAwyv, 1o 59,1% Twv kaToikwv Tou Hv. BaoiAgiou, To 58,3% Twv Ionavwv kai To 53,5%
TwVv ITaAwv. AkoAouBei To Ta&idl pe Ta naidia  aAAa peEAN TnG oikoyevelag yia 1o 30,9% Twv Mepuavwy, 10 43,9% Twv FAAAWY, TO
35,5% Twv katoikwv Tou Hv. BaaoiAgiou, To 37,7% Twv Ionavwv kai 1o 33,7% Twv ITaAwv. Ano Tnv aAAn nAeupd, naparnpeirai
Hia a§loonpeinTn at§non Twv Hovwyv TagiIdiwTwv and Tn Fepyavia kai, napd To 0TI akOHaA Ta N0COOoTA Eival NOAU xapnAaq,

Hia a§loonpeimTn auEnon o O0AEG TIG AyopEG AUTWV Nou Ta&IdeUouV HE TO KaTOIKidI0 TOUG.

Ava@opika He Tnv diapkeia Tou Ta&idioU Toug eENOHeEVOUG 12 MAVEG, N NPOTiHNON €ival KUpiwg os Ta&idia Yyeoaiag (5-7
NHEPEG) N HEYAANG di1apkelag (NEPICOOTEPEG anO 7 NHEPEG). Tagidl e didpkela avw TWV 7 NUEPWV MPOTINA To 55% Twv
Feppavawyv, 10 42,1% Twv FAAWY, To 52% Twv KaTtoikwv Tou Hv. BaoiAeiou, To 24,4% Twv Ionavwyv kai 170 23,4% Twv ITaAwv.
AkoAouBei To Ta&idl pe diapkela 5-7 nNUEPEC To onoio npoTiud 1o 51,4% Twv Meppavwy, 10 46,5% Twv FAAwv, T0 51,8% Twv

kaToikwv Tou Hv. BaoiAgiou, To 56,8% Twv Ionavwv kal To 51,5% Twv ITaAwv.

ZXETIKA ME TIC XWPEG NMOU OKEPTOVTAI Ol UNO HEAETN AYOPEG va NIOCKEPOOUV TOUG enOpeEVOUG 12 pRveg, n EAAGda
BpiokeTal oTtnv 3" B€on yia TiIG ayopEg TnNG Meppaviag, Tng NaAAiag kai Tng ITaAiag, ornv 5" 8€on yia Tnv ayopd Tou Hv.

6
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BaoiAgiou, kail oTnv 6" 0€on yia Tnv Ionavia. A&idel OpwG va onHeEI®OEi 0TI N diIapopd o€ npoTipnon HeTa§u Tng EAAadag

Kdl TWV XWP®V NoU nponyouvTdl Kartd Hia | duo B£ceig oTtnv ayopd Tou Hv. BaoilAgiou, gival AiyoTepo ano 1 kal 2 n.p.
avTioToiXa Kail o1 XwpPeG auTéG (HMA kail MaAAia) gival noAU HeEYdAUTEPEG. Z€ oxXéon HE TO 2024 n EAAAda £xel avéRel O
npoTtignon kara duo 0£oeig oTtnv Meppavia kar Tn FaAAia, kalr kara gia 6€éon ornv Ionavia, KUping AOYym NTOONG OE
npoTtignon Twv Feppavev yia Tadidia npog Tnv AuoTtpia kai Tn FaAAia ka@wg kai Twv Ionavov yia Ta&idia npog Tn
Feppavia. e oxéon HE Ta noocooTd npoTtignong, n EAAaAda ta av§noe kara 1,8 n.p. orn FaAAia, napEpeive oxedov

oTafepn oTn F'eppavia, evm €ixe peimon kata 1,5 n.y. oto Hv. BaciAeio kai 0,5 n.p. ornv Ionavia.

Ava@opika pE TNV didpkela Tou Ta&idioUu ano Tov TONo 31IaHOoVHG NPOG TOV NPOOPICHO TWV JiIakonwv, N NPoTignon &ivai
He diapopa os Tagidia short-haul pe diapkeia AlyoTepn and 3 wpeg. To yeyovog oTi n EAAada dev eivar short-haul
NPOOPICHOG O NOAAEG NEPINTWOEIG, ANOTEAEI CUYKPITIKO HEIOVEKTNHA. Ta&idl short-haul pe didpkeia AiydTepn Twv 3 wpwv
enIAEyel To 77,5% Twv Mepuavwv, 10 74,2% Twv FAAAwV, TO 78% TwVv KaToikwv Tou Hv. BaaoiAeiou, 1o 83,7% Twv Ionavwv kal 1o
85,3% TwvV ITaAwv. AkoAouBei To Ta&idl mid-haul pe diapkeia 3-6 wpwv, To onoio NPoTIKNa To 41,1% Twv Meppavwy, 1o 29,9% TwV

FraA\wv, 1o 39,4% TWV KaToikwVv Tou Hv. BaoiAeiou, To 36,5% Twv Ionavwv kail 7o 27,4% Twv ITaAwv.

To eENIKPATECTEPO HECO HE TO OMNOio OKONEUOUV va Ta&§IdEWPouv NPoG TOV NPOOPICHO TWV JIAKON®WV TOUG, TOUG ENOMEVOUG
12 ypveg, ATav TO AEPONAavo, AakoAOUBOUHEVO ano TO AUTOKIVNTO Kdl TO TPEVO. QG €K TOUTOU, £131KA YId TIG AYOPEG TNG
Feppaviag, Tng NaAAiag ka1 Tng ITaAiag, euvoouvTal Ol YEITOVIKEG TOUG XWPEG WG NPOOPICHOI diIakonwv. Av Kal Td
nocooTa napapévouv XapnAd, naparnpEsitar ongavtikn avinon oTn YEPHAVIKA Kal Tn BPETavikn ayopa yia
OKAPOG/NAoio O€ OXEON HE NEPUOI, NOU iowG anoTeAei EvoeiEn au§avopevng NpoTignong yia kpoualiEpa OTIG AYOPEG

AuUTEG.

Ava@opika HE To HEYEDBOG TNG danavng yia S1aKONEG TOUG ENOHEVOUG 12 NAVEG, N ENIKPATECTEPN HE diagpopa andavrnon
OTIG UNO MEAETN ayopEG, ATav OTI NpoTifevral va E0JEWPouv OTI §00eUoUv ouvnOmWG, evw oTn JdeUTEPN B€on ATAV N
dnAwon ot €ival diareOeIpévol va E0SEWPOUV NEPICOOTEPO ano 000 E0deUouv oUVROWG. >koneUuouv va Eodswouv 6oa
EodeUouv ouvnbwe, To 49,4% Twv Meppavwy, 10 46,7% Twv FAAAwvV, To 52,3% Twv KaToikwv Tou Hv. BaoiAgiou, To 46,5% Twv

Ionavwv kal To 48,9% Twv ITaAwv. MNepioodTepo an’‘ooco £odelouv ouvnBwC, okonevel va Eodewel To 32,8% Twv Meppavwy, To
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29,6% Twv FaAAwvV, To 32,1% TwVv KaToikwv Tou Hv. BaoiAgiou, To 34,1% Twv Ionavwv kal 1o 29,2% Twv ITaAwv. Kal oTIG NEVTE

XWPEG TO NOCOOTO O0WV OKOMEUOUV va EOJEWPOUV NEPICOOTEPO €ival HEYAAUTEPO ANO AUTO OO0WV OKOMEUOUV vda

£00swouv AIlyoTepO, KaTtd 8 ém¢ 20 n.H. Nepinou.

ZXETIKA HE TO NOU OKOMNEUOUV Vda HEIVOUV 01 UNO HEAETN AYOPEG OTIC SIAKONEG TOUG OTO EEWTEPIKO TOUG ENOHEVOUG 12
HAVEG, N ENIKPATECTEPN HE d1agopa andavrnon €ival To EEvodoxeio/HOoTEA, Mepuavia (62,8%), MFaAAia (56,3%), Hv. BaoiAeio
(76,5%), lonavia (76,1%), ItaAia (66,1%) kai akoAouOei n evoikialopevn €E0xXIkA kKaTtolkia, Meppavia (22,9%), FaAAia
(28,4%), Hv. BaagiAeio (20,6%), Ionavia (26,8%), ITaAia (33,1%) kail n diapovn/@iIAo&evia o PiAoug | ouyyeveig, Meppavia
(14,4%), F'aAAia (21,5%), Hv. BaciAeio (16,5%), Ionavia (12,3%), ITaAia (10,2%). Z& ox€on HE NEPUCI, KATAYPAPETAI HEIWON
oTnv npoTtignon §evodoxeiou/HOTEA OoTNn YEPHAVIKNA Kal YAAAIKR ayopd, eve avTifOeTa karaypa@eral at§non ano 1o Hv.
BagiA&io kail Tnv Ionavia. Eniong, karaypa@eral kai €d® avinon oTnv npoTtipnon okagoug/nAoiou ano Tn MFeppavia kai

10 Hv. BaciAsio nou eniBeBaimvel atEnon npoTignong yia kpoudalIEPEG OTIG AYOPEG AUTEG.

Ava@opikad HE TO nNoocO nou civar JdiareBeipévol va Eodéwouv yia diapoviy ava JSlavukTépeuon ava Aartolo
(oupnePIAAUBAVOHEVWV POPWV), OI ENIKPATECTEPEG ANAVTAOEIG €ival 86-115 € kai 116-145 € yia tn Feppavia (25%
Kal 16,4% avTioToixa). Zrn NaAAia o1 ENIKPATECTEPEG anavTnoeig gival 56-85 € kai1 86-115 € (24,8% kal 22,9% avTioToixa).
210 Hv. BaciA&€lo o1 enIKPATECTEPEG anAvTNOEIG €ival 76-100 £ (17,1%) ka1 101-125 £ (16,7%). Zrnv Ionavia ol
ENIKPATECTEPEG ANAVTAOEIG €ival 66-85 € (21,5%) ka1 86-105 € (18,4%), evw ornv ITaAia 46-65 € (20,5%) ka1 66-85 €
(20,3%). Z& ox€on HE NEPUOI, N YEPHAVIKI ayopd napoudiadel HEIWON TOU NOCOOTOU auT®mv nou 0a §0dswouv AlyoTEpO
ano 55 € ka1 56-85 €, N nepicocoTepO ano 280 €. H yaAAikn ayopd napoucialegl HIkpn au§non o€ 6ooug 6a §0dsWyouv
ano 56 € éwg 145 € kai ano 226 € kal navw kKal Heimon oTiG unoAoineg kaTtnyopieg. H BpeTavikn ayopda napouaiadel
HEIi®WON OTIG KATNYOPiEG danavev KAaTw Twv 100 £ kal Avodo oTIG UNOAOINEG Kal, TEAOG, N ICNAVIKA ayopa napouciadel

HeEiwon oTIG KaTnyopieg gival 46-65 € kai 216-260 € ka1 avtEnon n oTaBepoTNTA OTIG UNOAOINEG.
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Kail oTig 5 uno peAETN ayopéEG, paiveTal n Kupiapxn npoTtignon orn Booking wg app 1 site yia kparnon nou oxeTifeTail

HE TN diapovn Pe NooooTO Nou Kupaiveral anod 41,1% oto Hv. BagiAelo éwg 62,8% otnv ITaAia. WnAég O€oeig kal yia Airbnb,

Expedia, Trivago, avaAoya Tnv ayopd.

Ava@opika HE To Noogod nou eival diareBeipévol va E0déwouv yia pia short-haul nTRon ecWTEPIKOU N EEWTEPIKOU HE
J1apkeIa AIlyOTEPN TOV 3 WPWV, CUHNEPIAAHBAVOHEV®WV OAWV TOV POPMV, Ol ENIKPATECTEPEG ANAVTNOEIC gival 110-159
€ ka1 160-209 € yia Tn F'eppavia (20,8% kai 21,1% avTioToixa). =Tn FaAAia o1 ENIKPATECTEPEC ANAVTAOEIG €ival 60-109 €
kal 110-159 € (22,4% kai 24,9% avTioToixa). Z1o Hv. BagiA&€lo o1 ENIKPATECTEPEG anavTROEIG gival 100-149 £ (20,8%) kai
50-99 £ (17,6%), ornv Ionavia 40-79 € (27,3%) ka1 80-119 € (27,8%), evw oTnv ITaAia 40-79 € (33,4%) ka1 80-119 €
(26,4%). Ze Ox&€on HE TNV NPONyYoUHEVN Xpovid, naparnpeitar av§non Tou nNocooToUu Twv FEppavewv nou eivai
diateBei1pévol va E03EWPouV NeEPIocoTepa anod 210 € ava NTRoN, EVE undapyxEel HEimon OTIG KATNYOPIEG dandvng KAT®W TWV
210 €. AvTioToIixa oTn BpeTaAvikn ayopd naparnpEeital at§non Tou nocooToU TwV BpeTavwv nou gival diatedeipévol va
E0dEWouv neploogoTepa anod 250 £ ava NTAON, EV® UNApXEl HEIWON OTIG KAaTnyopieg danavng kKatw Twv 250 £. ZTnVv
IoNavikn ayopd naparnpeital at§non Tou nocooToU Twv Ionavwv nou gival diate@sipévol va E03EWPouv NEPICOOTEPa
ano 80 € ava NnTAoN Kal HEi®naon OTIG KaTnyopieg danavng kartw Twv 80 €.

Ava@opika HE TO NooO nou gival diatedeigévol va E0déwouv yia gia mid-haul nTRon e§wTepikoU pe diapkeia 3-6
WPWV, HET'ENIOTPOPNG, CUHNEPIAAGHUBAVOHEVMV OAWV TV POPWV, Ol ENIKPATECTEPEG ANAVTAOEIG gival 375-434€ kai
315-374 € yia Tn Feppavia (19% kal 17% avTioToixa). Zrn FaAAia ol eENIKPATECTEPEG ANAVTNOEIG gival «314 € n
AiyoTepo>» kail 315-374 € (20,5% kai 18,7% avTioToixa). Z1o Hv. BaciA£1o 01 ENIKPATECTEPEG ANAVTNOCEIG €ival «299 £ R
AiyoTepo» (18,7%) kai 300-349 £ (16,5%), eve oTrnVv ITaAia «269 € n Aiyotepo>» (37%) ka1 270-319 € (25,8%). €
oXEoN HE TNV NPONYOUHEVN XPOVid, naparnpEiTal alEnon Tou nooooToU Twv Meppgavmv nou eivai diatedeiIpévol va
£00swouv nepioocoTepa anod 495€ ava nTAon. ZTnv YaAAlIkn ayopd naparnpEital HEiwon Tou NooooTOoU Nou Eival

diateOeiIpévol va E00EWYouV NeEPIooOTEPA ano 565 €. AvTrioToixa oTn BpeTAVIKA ayopd naparnpeital av§non Tou
nocooToU TwV BpeTavmv nou sival diaredsipévol va E0déwouv nepicocoTepa ano 450 £ ava nTAon.
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2.Eicaywyn

O eAANVIKOC TOUPIOUOC €EakoAouBsi va (pavepwvel TNV 1oxupry Ouvauikn Tou, kKabwc TO6oo ol agi&elic 600 kal Ta £€0oda Tou
€10epXOPEVOU ToupliopoU To 2024 kaTEypawav VEO peKOp, EENepvwVvTac Ta avTioToixa Heyedn Tou 2023. O1 Ton 3 eUPWNAIKES AYOPEC
yia Tnv EAAGdaq, To 2024, ATtav n Fepupavia, To Hv. BaagiAegio kai n FaAAia. H 1ioxupn avanTuén Twv TOUpIOTIKWV £€000wV Kal dPiEewv
€€apTnOnkKe og peyailo Babuo anod Tnv nNpoBeon TwV NOAITOV TWV XWPWV AUTOV KABWC Kal AAA®WYV, va NpayPaTonoioouyv diakomneg

0€ XWPA TOU €EWTEPIKOU, avAPEDa OTIC onoiec kal n EAAGda.

>TOX0C TNG MEAETNC €ival va cUPBAAAEl oTNV KAAUTEPN KaTavonaon TngG npobeong Ta&idiou KAl TV KATAVAAWTIK®WV NPOTIHACEWY TWV
duvNTIKWV €NIOKENTWV TNG EAAAdAG and onuavTIKEG ayopeC Tou eEwTepIkOU KABWCG Kal TOUG NApAyovTeg nou ennpealouv TIG
anopAacelG Touc yia diakoneg. H €peuva dievepynOnke apxeG Tou €Touc 2025 kal nepIEXEl NANBWPA EPWTHOEWY OXETIKEG HE TNV
KATavaAwTIKr CUMNEPIPOPA TOUG ENOPEVOUC 12 JAVECG, EMNEPIEXOVTAC CUVENWG TOUG KAAOKAIPIVOUG HNVEC NoU €ival kaipiag onuaaciag
yla Tov EAANVIKO TOUPIoHO. AIdBETOVTAG TO NAEOVEKTNHA TNG KATAVONONG TWV NPOBECEWY KAl TWV NPOTIMACEWY ONUAVTIKWV AyopwV
yia Tnv EAAGda, €ival duvaTtog o BEATIOTOG NPOYPANKATIONOG OTPATNYIKWY NPowOnoNnG Kal OTOXEUMEVWY €NeEVOUCEWY AAAG akoua

Kal n anoTeAeopaTikn dlaxeipion kal d1IakuBEpvNON NPOOPICHWV.

O1 ayopéc nou napouaoialovTail €ival o1 €ENG: Meppavia, Hv. BaoiAeio, FaAAia, Ionavia kai ITtaAia. O1 ayopéc auTeg, To 2024, sioepepav
oXeOOV TO 47% TwV OUVOAIKWV £000WV TOU EICEPXOHEVOU TOUPIoHOU. To NPOCEXEC XPOVIKO dlaoTnua 6a akoAouBnoel To deUTEPO

MEPOC TNG MEAETNG ONou Ba napouaciacTouv dedopeva yia Tig long haul ayopég: HIMA, AuoTpaAia, Kavada, Ivdia kal Kiva.
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3.MeBodoAoyia

>Tnv PJEAETN napouaoialovTal kal avaAuovTdl Ta anoTeAéopaTta d1adIKTuaknG Epeuvag nou dievripynoe n GlobalWebIndex (GWI) os
atopa nAikiag 16-64 twv Tnv nepiodo Iavouapiou - deBpouapiou 2025. O1 €peuvec TN GWI kaAUunTouv €va peyaAo Upog Nediwv
Kal KaTavaAwTIK®V cuvnBsiwv and Ta onoia napouocidalovral yovo Ta dedopéva TngG €peuvac Travel Tng GWI nou agopouv oTnv
Ta&IdIWTIKA CUMNEPIPOPA OowV evdlaPEpovTal va Ta&IdEWouv oTo eEWTEPIKO. OI anavTnoeli§ apopoUVv OTO CUVOAO TWV KATAVAAWTWYV
KABe Xwpag nou CUMMETEIXaAV oTnVv €peuva Travel Tng GWI kal OxlI JOVO auTwVv nou ekONAwVoOUV evOIAPEPOV N OTOXEUOUV Vd
Ta&idewouv npoc TNV EAANGda. H €peuva Travel Tng GWI dievepyeital oTic Xwpeg: MaAAia, Meppavia, Hv. BaaoiAeio, Ionavia, ITaAia,

HMA, Kavadag, Kiva, Ianwvia, Ivdia, Ziykanoupn, BpadiAia, Me€iko, NoTia Kopea kal AuoTpaAia.

3€ auTO TO NPWTO PEPOG Ba napouaiacoToUv dedopeva yia TIG EUPWNAIKEG ayopeg, NTol M'eppavia, FaAAia, Hv. BaaoiAeio, Ionavia kai

ITaAia, evw o€ PeTayeveoTEPO XPOVO Ba dnuooisuBbei To eUTEPO PEPOG HE eNIAEYHEVEG long haul ayopéc.

>Tn napouaoa PEAETN, TA ANOTEAECOUATA NOU napouacialovTal npogpxovral anod Ta akoAouba peyebn deiypaTog TNG €peuvag Travel TG
GWI ava xwpa: leppavia: 1.000, FaAAia: 1.001, Hv. BaaciAeio: 1.000, Ionavia: 1.006 kai ITaAia 1.500. To dciypa €xel oTabuIOTEI
HE Baon Tn digioduaon Tou d1adIKkTUOU O€ KABe Xwpa Kabwc Kal To YEVIKO NANBUOPO TNG. O anavThoeiC 0 KOs Xwpa €XOUV OTAOUIOTEI

oUP@WVa Pe TNV NnAIKia, To @UAo kal To €ninedo eknaidsuong.
nuelwveTal OTI:

e N €peuva nepIAaPBAvel Kal EpWTNHOEIG NOAAANAWY ANAVTNOEWV ONOU To ABPOICHA TWV NOCOOTWYV TWV ANAVTACEWY unepPaivel
To 100% o€ kaBe Xwpa.

e TO Hv. BaciAelo nepiexel kal To NAIKIaKO ykpoun 65+.

e n ITaAia NnpooTEBNKE OTIC UNO PEAETN ayopes and Tnv GWI 1o 2025 kal, ouvenwc, dev UNAPXouV CUYKPITIKA OTOIXEIa yia To
2024.
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4. Napouciaon ‘Epeguvag

4.1 MNpbdBeon diakonwv oTo EEWTEPIKO KAl YEVIKA TOUC €NMOPEVOUC 12 pnvect

| repuavia | roMia |Hv.Baoikeo| Ionavie | rahia |

Zkonelw va Kavw SI0KoNEG OTo EWTEPIKO TOUG ENOMEVOUG 12 prjveg

‘EXw apXicel va npoypappaTidw diakoneg oTo EEWTEPIKO TOUG ENOHEVOUG 12 MAVEG _
ZuvnBwce kavw diakoneg oTo eEWTEPIKO

ZuvnBwg kavw diakongg oTo eEWTEPIKO, aAAd 60X Toug endpevoug 12 prjveg 9,7% 11,8% 8,7% 9,0% 7,6%
Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

Avagopika Pe Tnv nNpoBeon diakonwv Toug ENOMEVOUG 12 PRAVEG, ONWG KAl TNV nponyouldevn xpovida, ol FaAAol diagoponolouvTal
ano TIG AANEG ayopEG, o OAEG TIC ANAVTHOEIC, KATAYPAPOVTAG XANNAOTEPA NOCOOTA OXETIKA PE TNV NPOOEON KAl TOV NPOYPAUHATIONO

dlaKoNWV OTO €EWTEPIKO TOUC EMNOPEVOUC 12 WveG aAAd Kal wG NPog TNV eUpUTEPN NMPOTIKNON JIAKON®WY OTO EEWTEPIKO.

JUYKeKpIgeva, To 11,8% Twv MAAAwV, av kal cuvABwg Kavel 81aKoMNeEG 0To eEWTEPIKO, dev okoneUEl va KAVEl OIAKOMNEG OTO EEWTEPIKO
TOUC €ndPeVOUG 12 urvec. Ta avTioToixa NooooTd yid TIG AAAEC XWPEC €ival 9,7% yia Tn Mepuavia, 8,7% vyia To Hv. BaoiAegio, 9%
yia Tnv Ionavia kai 7,6% vyia Tnv ITaAia. & oxéon Je TNV nponyoUHEvVN Xpovid, napartnpsital avénon 2 n.J. yia Tn YaAAikn ayopd
kal 1,1 n.y. yia Tn BpeTavikn ayopd, autwv nou Ogv Ba Ta&Idewouv oTo €EWTEPIKO TOUC EMOMEVOUC 12 WRVeg, evw, avTiBeTa,

naparnpesital yeimon 1,3 n.J. yia Tn yeppavikn kai 0,3 n.J. yia Tnv 10navikr ayopd.

Toug endpevouc 12 YAVeC oKoMNeUEl va KAVel JIAKOMEG 0To EEWTEPIKO TO 61,4% Twv FAAAWV, Vv Ta N0C0OTA €ival ApKETa uWnAOTEPA
OTIG GAAEG ayopéEg, We Tn Mepuavia va sival oto 75,4%, 1o Hv. BaagiAeio oTto 77,1%, Tnv Ionavia oto 73,8% kai Tnv ITtaAia oTo
71,7%.

Alakonéc oTo eEwTePIKO £XEl apxioel va npoypappaTiel To 70% Twv Meppavwy, oto Hv. BaaiAeio 1o 72,8%, 1o 70,5% Twv Ionavayv,

TO 66,4% TwV ITAA®V Kal TO 57% Twv FAAwWV.

1 This data is based on the number of vacations planned and vacations typically taken question. "Regarding your travel plans and preferences for vacations, could you indicate
your intentions to travel abroad either in the next 12 months or generally? “(epwTnon noAAanAwv anavrnoewv,)
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4.2 Toug enopevoug 12 pnveg, nooa Ta&idla OKONEUETE va KAVETE OTO EWTEPIKO PE TOUAAXIOTOV Hia

dIaVUKTEPEUON?

0 24,6% 38,6% 22,9% 26,2% 28,3%
1-2 _ 27,4%

3-4 16,6% 8,6% 17,5% 11,8% 11,1%
5-6 3,4% 6,7% 3,6% 2,2% 2,6%
7-8 1,0% 5,4% 0,6% 1,1% 0,9%
9-10 0,5% 2,5% 0,2% 0,6% 0,4%
Navw and 10 1,4% 10,8% 0,4% 0,0% 0,7%

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

Toug endpevoucg 12 unveg, 1 otoug 4 M'epuavoug kal Ionavoug kabwg kal To 28,3% Twv ITaAwyv, dev okonevel va kavel Ta&idl oTo
€EWTEPIKO, PE TOUAAXIOTOV Hia dlavukTeEpeuon. And To Hv. BaciAelo, 1 oTtoug 5 dev okonelel va kavel Ta&idla oTo €EWTEPIKO, EVW
akopa nio €vrovn n €ikova otn FaAAia, onou 1 otoucg 3 FAAAoug dev okoneUel TOUG eNOPEVOUC 12 UAVEC va Kavel Ta&idl oTo eEWTEPIKO,

ME TOUAGxIoTOV Hia OIaVUKTEPEUON.

Toug enodpevoug 12 pnRveg, 1-2 Ta&idia oTo eEwTePIKO Pe OIAVUKTEPEUON OKOMNEUEl va Kavel To 52,5% Twv Mleppavawyv, 1o 27,4% Twv

FraA\wv, 1o 54,8% Twv KaTtoikwv Tou Hv. BaoiAgiou, 10 58,1% Twv Ionavwv kabwg kal To 55,9% Twv ITaAwv.

Toug endpevoug 12 unveg, 3-4 Ta&idia oTo EWTEPIKO UE OIAVUKTEPEUON okoneUel va Kavel To 16,6% Twv Meppavwy, 1o 8,6% Twv

raA\wv, 10 17,5% Twv Katoikwv Tou Hv. BaoiAeiou, 10 11,8% Twv Ionavwyv kabwg kal 1o 11,1% Twv ITaAwv.

MNa avw Tov 4 Ta&1diov Toug eENOUPEVOUC 12 PNVEC, Ta N0C0OTA €ival KATW Tou 5%, pe €€aipeon Tn MFaAAia, 6nou Toug endpevoucg 12

MNVEC, TO 6,7% TwvV FAAAwV okoneuel va kavel 5-6 Ta&idia, 1o 5,4% 7-8 Ta&idia, evw 10 10,8% navw ano 10 Ta&idia oTo €EWTEPIKO.

2In the next 12 months, how many vacations/breaks do you intend to take abroad? Thinking about any trips where you plan to stay away from home for at least one night”.
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4.3 Tiano Ta napakatw NepIypa@el KAAUTEPA TOV NPOYPANHATIONO TwWV JIAKONWY 0aAC OTO EEWTEPIKO TOUG

endpevoug 12 pnveg;3

| repuavia | raMia |v.BaciAewo| Ionavia | Irahia _

‘Exw kAeioel / kavovioel yeTagopd yia opicdeva / oAa Ta Tagidia pou _—_ 23,0% 20,1%

'EXw kAgioel / kavovioel diapovr yia opiopeva / oAa Ta Tagidia pou _—_ 21,7%

‘Exw kAeicel / kavovigel 8pacTnpioTnTEG yia opicuéva / oAa Ta Tagidia pou 25,3% 21,2% 16,6% 17,1% 15,5%

'Exw kavel oxedia aAAd dev Ta EXw KAeioel / kavoviocel akopa 24,1%

'EXW KAnoleg 108eG 9,8% 15,8% 20,8% 22,4% 21,9%
7,2% 7,2% 5,7% 4,4% 7,3%

Agv TO £Xw OKEPTEI akdpa

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

QG NpoG TOV NPOYPANKATIONO TWV dIAKONWYV 0TO EEWTEPIKO TOUG ENOPEVOUG 12 PAVEG, TO 29% Twv Meppavwy, 10 27,7% Twv FaAAwy,
To 32% Tou Hv. BaaoiAgiou, To 23% Twv Ionavwv kai 1o 20,1% Twv ITaAwv £€xouv kavovioel TN JETAPOPA yia kanoia fj 0Aa ta Ta&idia

TOUC.

SXETIKA PE TOV MPOYPAMMATIONO TNG diaPovig os Ta&idia Tou eEwTepIkoU TOUG €nOPEVOUC 12 unveg, 1o 37,7% Twv Mleppavoy, To

31,7% Twv FaA\wv, To 40% Twv KaToikwv Tou Hv. BaoiAgiou, To 27,5% Twv Ionavwv kal 7o 21,7% Twv ITaAAWV £XO0UV KAVOVIOEI

Tn diagovn yia kanoia n kai yia 6Aa Ta ta&idia Touc.

SXETIKA JE TOV NPOYPAUMATIONO TwV 0pacTnpIloTATWV O Ta&idia Tou eEWTEPIKOU TOUG ENOPEVOUG 12 URVeg, To 25,3% Twv Mepuavay,

To 21,2% Twv FGAAwV, T0 16,6% TwvV KAToikwV Tou Hv. BaaiAeiou, To 17,1% Twv Ionavwv kail To 15,5% Twv ITAA®V £€XOUV KAEIOE

TIG OpaACTNPIOTNTEG Yia KAnola f kal yia oAa Ta Ta&idia Toug.

3 "Which of these best describes your vacation planning for the next 12 months? Thinking about any trips where you plan to go abroad.” Note: This question is asked to all
respondents who have said intending to take a vacation abroad in the next 12 months. (gp@wTnon noAAanAwv anavrioswv)
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To 27,9% Twv Feppavwy, 10 32,7% Twv FAAAwV, To 24,1% TwV KAToikwv Tou Hv. BaaiAeiou, To 35,3% Twv Ionavwv kail To 38,3%
ToVv ITaAwV £xouv ox£dIa XwPIic OJWE va £xouv NMpoBei o kanoia KpdTnon.

>€ OxXEON KE TNV NPONYOUMEVN XPOVIA, NapaTnpEitTal gia Taon yia nio €ykaipo NpoypapuaTiono KpdTnoswy, TO0Oo yia Tn diapgovh 000
Kal yia Tn JETAPOPA Kai TIC dpacTnpIoTNTEC. ZUVOAIKA, ol Feppavoi kal ol BpeTavoi npoypappatidouv nio €ykaipa Ta Ta&idia Toug o€
Ox€0n ME Toug MaAAouc kal 1Id1aiTepa og oxeon Pe Toug Ionavoug kai Toug ITalouc.
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4.4 Ta noioug AOYouG OKOMEUETE va KAVETE OIAKOMNEC OTO €EWTEPIKO TOUG ENOPEVOUG 12 urveg;4

ria anéAauon / xaAdpwon 49,19  S62%  69,4%  S69%  544%

MNa va Biwow £va veo PEPOG / NONITIONO 46,9% 52,1% 52,1% 52,4%

MNa va anoAauow KaAUuTepo Kalpo 46,0% 35,6% 54,8% 16,5% 20,4%
MNa va eEgpeuvnow Tnv UnaiBpo / {fow nepineTeIa 36,3% 37,4% 28,1% 29,1% 28,5%
MNa va kavw vesg / ouvapnacTIKEG SpAcTpPIOTNTES 33,6% 27,3% 29,7% 20,2% 25,2%
MNa va dokipgdow veo aynTo 27,6% 33,0% 31,8% 39,4% 31,2%
MNa va Biwow epneipia dwng 25,7% 30,5% 16,2% 33,7% 28,6%
MNa noAuTeAsia / nepinoinon eautol / dAAwv 20,2% 15,9% 36,4% 11,9% 6,7%
MNa va snioke@Bw BprnokeuTika Pvnpeia / Xwpoug 8,9% 30,5% 7,2% 32,5% 25,4%
MNa va napakoAouBriow aBArparta 7,7% 6,4% 6,4% 6,6% 4,2%
AAAO 6,7% 4,1% 7,2% 4,4% 4,5%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

SXETIKA ME TOV AOYOUG YIad TOUG OMOIoUG OKOMEUOUV va KAVOUV OIAKONEG OTO EEWTEPIKO TOUG ENOMEVOUC 12 PNAVEG, 0001 EXOUV

EekIvioel va opyavwvouv TIG O1aKOMNEG Toug, ol Adyol €ival noAudpiBuol kal xapakTtnpiovral and d1apopPETIKEG NPOTIKNTEIC.

>Tnv npwtn 6€on €ival n andAauon Kai n XaAdpwon Nou npoTina 1o 49,1% Twv Mepuavwv, 1o 56,2% Twv FAAAwvV, To 69,4% Twv

KaToikwv Tou Hv. BaaoiAgiou, T0 56,9% Twv Ionavwv kai 1o 54,4% Twv ITaAwv.

AkoAouBei n guneipia evog VEoU PEPOUG N NOAITIONOU Yia To 46,9% Twv Meppavwy, 170 52,1% Twv FAAAwyY, To 52,1% TwV KATOIKWV

Tou Hv. BaoiAgiou, To 52,4% Twv Ionavwv kai 1o 55,4% Twv ITaAwv.

Aev diapaiveTal onuavTikn METABOAN w¢ NPOG Ta KivnTpa o€ oxéon Ke To 2024.

4 “In the next 12 months, what are your reasons for taking vacations abroad?” Note: This question is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTtnon noAAanAwv anavinoewv)
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Mo €1d1kda, ol Ton 5 Adyol yia d1akoneg oTo €EWTEPIKO TOUG ENOPEVOUC 12 PNVEG, €ival:

> Ta Toug Meppavouc: AnoAauon/xalapwon (49,1%), «lMa va BIwow &va VEo PEPOC/NONITIONO» (46,9%), «IMa va anoAauow
KaAUTEpPO Kalpo» (46%), «la va eEepeuvnow TNV UnaiBpo/ {now nepinersia» (36,3%), «lMNa va KAvw VEEG/CUVAPNACTIKEG

opaoTtnpIoTnTEG» (33,6%).

> Ta Toug FaAAoug: AnoAauon/xalapwon (56,2%), «MNa va Biwow &va Veo PEPOC/MOAITIONO» (52,1%), «Ia va eEepeuvnow
TNV Unaibpo/ {How nepinereia» (37,4%), «Ma va anoAavow kaAuTepo kaipd» (35,6%), «Ma va doKIpaow VEO PpaynTo»
(33%).

> Ta 1o Hv. BagciAelo: AnoAauon/xailapwon (69,4%), «Ma va anoAavow KaAuTepo kaipo» (54,8%), «IMa va Biwow €va VEo

MEPOG/MOAITIONO» (52,1%), «IMa noAuTéAgia / nepinoinon eauTtol / AAAwv>» (36,4%), «IMNa va doKIJAaow veo paynTo» (31,8%).

> Ta Toug Ionavoug: AnoAauon/xalapwon (56,9%), «lMNa va Biwow &va veo PHEPOG/NOAITIONO» (52,4%), «IMa va doKIJAow VED

@aynTo» (39,4%), «MNa va Biwow guneipia Lwneg» (33,7%), «lNa va eniokePdBw OpnOKEUTIKA Yvnueia / xwpouc» (32,5%).

> Ta Toug ITaloug: «IMa va Biwow €va veo PEPOG/NOAITIONO» (55,4%), AnoAauon/xalapwon (54,4%), «lNa va doKIJAow VEO

@aynTo» (31,2%), «lMa va Biwow euneipia {wnc» (28,6%), «Ma va eEgpeuvnow TNV UNaiBpo/ {now nepinerteia» (28,5%).
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4.5 Toug enOpevoUG 12 pnveg, T €idouc BIAOKONEG OTO EEWTEPIKO OKOMNEVUETE va KAVeTe; Ti €idoug dIaKOMEG

ouvnBileTe va KAVETE;>

| repuovia | raMia |Hv.BaciAeio| Ionavia | Irahia |
L aesn seanl 4s9%  256%  s2,5%

Beach / coast

City break o smss% sL2% 407%  33,6%0 42,7%
ouon _ 29,0% 19,5% 22,4% 23,1%
Mepnartnua / MNelonopia 26,9% 20,3% 14,9% 14,0% 20,3%
AEloBeaTa 19,3%

Eniokewn o cuyyeVEeic kal piAoug 14,5% 17,4% 20,4% 17,3% 12,3%
Road trip 11,6% 9,5% 9,1% 12,3% 9,7%
Anddpacn atnv Eoxn/enapyia 9,0% 12,6% 15,7% 14,5% 8,3%
Fitness (nx nodrAaTto, yoga) - 8,3% 5,0% 3,9% 4,6% 4,6%
Spa / retreat 7,1% 3,5% 3,9% 3,9% 5,3%
Ei81kng nepiaTaong Ta&idl (nx yevéBAla, eneETelOg) 6,9% 6,7% 10,6% 10,5% 8,5%
Kpoualigpa 6,7% 5,5% 9,9% 7,7% 9,3%
Resort 5,8% 8,1% 19,9% 8,8% 13,9%
Xeipepiva onop (ny oki) 5,6% 4,2% 3,0% 2,5% 2,8%
Camping 5,1% 7,3% 3,8% 5,0% 3,2%
Active (ny surfing, avappixnon) 3,9% 5,0% 3,1% 3,1% 1,7%
IaTpikr / KOOWETIKN enEPBaon 3,9% 2,1% 1,7% 2,5% 2,8%
IoTionAoia 2,5% 2,7% 2,2% 4,8% 0,8%
Safari 2,8% 2,6% 2,3% 1,1% 1,5%
Kaveva ané Ta napanavw 3,9% 2,8% 1,8% 3,9% 2,5%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

SXETIKA WE TO £€id0C TwV OIAKOMWYV OTO EEWTEPIKO TOUG ENOMEVOUG 12 PNVEG, N To €id0¢ TwV dlakonwv gupUTEPA NOU MPOTIHOUV Ol

uno JEAETN ayopéEg, Ta €idn Ta&idiwv gival noAudpiBua kal xapaktnpiovral and d1aPOpPETIKEG NPOTIUNOEIG.

5 “In the next 12 months, what types of vacations do you intend to take abroad? / What types of vacations do you typically take abroad?” Note: This question is asked to all
respondents who have said for International travel that they are intending to take an International vacation in the next 12 months, have started planning an International vacation
in the next 12 months, typically take International vacations or typically take International vacations but not in the next 12 months (epwTnon moAAanAwv anavrrioewy,
napouoialovTal anavtnoeic Jovo yia international Ta&idia).
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=exwpifouv Ta Ta&idia yia Beach/Coast, City Break, Ta Ta&idia otn ¢uon, n eniokewn os a&loB€aTa, CUYYEVEIC Kal PpiAouc Kal Td
Ta&idia yia nepndartnua n nefonopia. H npdBeon yia Ta&idia Beach/Coast eival auénuevn os oxeon pe neEpuol o€ MFaAAia, Hv. BaoiAeio
kal Ionavia kal opiakda peiwpevn otn Meppavia. MNa Ta aAAa Ta&idia nou ava@EpovTtal napandvw, N NpoBeon gival oTabepn 1 HEIWPEVN

oTn YAAAIKN KAl TN YEPHAVIKN ayopd Kal au&nuévn oTn BPETAvIKN KAl TNV I0Navikn.

Mo €101ka, Ta Ton 5 €idn dilakonwv oTo eEWTEPIKO givai:

> Ta Toug Mleppavoug: Beach/Coast (49,5%), City Break (35,5%), ®uon (34,2%), Mepnatnua / Nefonopia (26,9%), AgloBeaTta
(19,3%).

> Ta Toug MaAAloug: Beach/Coast (36,4%), AtloBeata (31,6%), City Break (31,2%), ®uon (29%), NMepnatnua / Melonopia
(20,3%).

> Ta 1o Hv. BaociAeio: Beach/Coast (45,9%), City Break (40,7%), A&ioB¢ata (32,8%), Eniokewn o ouyyeveic kal QiAoug
(20,4%), Resort (19,9%) nou niBavov apopa oc peyaAlo Babuo diakonég Beach/Coast.

> Ta Toug Ionavoug: A&obéaTa (37,6%), City Break (33,6%), Beach/Coast (25,6%), ®uon (22,4%), Eniokewn O€ OUYYEVEIG
Kal giloug (17,3%).

> Ta Toug ITaloug: City Break (42,7%), Beach/Coast (32,5%), A&loBeaTta (29,6%), duon (23,1%), Nepnatnua / Nelonopia
(20,3%).
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4.6 Toucg eNOMPEVOUC 12 PNAVEG, YE NoIoV OKOMNEUETE va KAVETE Ta&idl oTo eEwTepikd; 'OTavV NNyaiveTe 0TO

eEWTEPIKO, PE Nolov Ta&ldeUeTe ouvnBwWC padi;®

| repuovia | roMia |Hv.Booikeio| Ionavia | Irahia |
Me 70/ GUVTPO®S ko © s43%  s07%  59,1%  583%  53,5%

Me Ta naidia pou / aAAa pEAN TnG oIkoyEveladg 30,9% 35,5% 37,7% 33,7%
Me @ilo/piloug 27,2% 22,2% 20,2% 30,4% 33,3%
Movog pou 21,9% 15,0% 18,5% 10,3% 12,0%
Me To kaToikidid Hou 6,5% 5,1% 2,6% 3,3% 3,4%
Me TafIBiwTIKO yKpoun 4,0% 3,0% 2,4% 2,7% 4,0%

Mnyn: GWI, Ene&epyaocia: INSETE Intelligence

AvaQopika YE TNV NApea Pe Tnv onoia npoTiNa va Ta&ideUel Kaveig, €iTe Toug eNOPEVOUG 12 UAVEG, €iTe eupuTepa, EEXwWpPilel PE
dlapopd To Ta&idl pe Tov/Tn oUvTpogo Kal Ta Ta&idia Pe TNV olkoyeveld. Ano Tnv AAAn NAsupd, napartnpeital yia agloonueiowTn
avénon Twv povwv Ta&IdIwTwy anod Tn Mepuavia kai, napd To 0TI akOPa Ta NooooTa €ival NoAU XapnAd, yia a&loonueiwTn av&non os

OAEG TIC ayOopEC auTwV nou Ta&deUouv PE TO KATOIKIDIO TOUC.

Mo avaAuTikd, Ta&idi ye To/Tn oUVTPoPo NpoTiPd To 51,3% Twv Meppavwy, 1o 50,7% Twv FAAAwY, To 59,1% TwVv KAToiKwV Tou Hv.
BaaoiAeiou, To 58,3% Twv Ionavwv kal To 53,5% Twv ITaAwv. AkoAouBei To Ta&idl ye Ta naidid [ AAAa PHEAN TNG OIKOYEVEIQC YIA TO
30,9% Twv Fepuavwy, 1o 43,9% Twv FaAAwv, To 35,5% Twv KaToikwv Tou Hv. BaaoiAgiou, To 37,7% Twv Ionavwv kai 1o 33,7%

ToVv ITaAwv.

6 vIn the next 12 months, who do you intend to go on vacation with abroad? / When taking vacations abroad, who do you typically go with?” Note: This question is asked to all
respondents who have said has started planning a vacation abroad in the next 12 months or typically takes vacations abroad, but not in the next 12 months. (epwTnon noAAaniwv
anavtioewy)
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Me @ilouc npoTigoUV va Ta&idevouv 10 27,2% Twv Mepuavwy, 10 22,2% Twv FAAwv, T0 20,2% TwV KAToikwv Tou Hv. BaadiAsiou,

T0 30,4% Twv Ionavwv kal 1o 33,3% Twv ITaAwv. ZNPavTiko €ival Kal To NocooTo TwV solo Ta&IdIwTwy nou avepxeral oto 21,9%

TwVv leppavwyv, 1o 15% Twv FaAAwy, To 18,5% Twv KaToikwv Tou Hv. BaoiAgiou, oTo 10,3% Twv Ionavwyv kai oto 12% Twv ITaAwv.
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4.7 Touc enopevouc 12 pnveg, 11 didpkelag Ta&idi/a okoneUETE va KAVeETE;”’

| repuavia | raMio Hv.BagiAeio| Ionavia | Irahia |

Ta&idl e didpkeia 1-4 nuepeg (mini break/long weekend) 24,8% 29,6% 30,7% 37,0% 40,9%
TaEid1 e Bidpeia 5-7 npépes  si4%  465%  SL8% 568%  S15%
Ta&idl pe didpkela v TwWV 7 NUEPWLV 42,1% 24,4% 23,4%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

Avapopikda pe Tnv diapkeia Tou Ta&idioU Toug eNOPeEVOUG 12 UAVEG, N NPOTiKNON €ival kupiwg os Ta&idia yeyaAng f yeoaiag didpkeiac.

Mo avaAuTikd, Ta&idl pe didpkeia Avw TwV 7 NUEPWV NPOTING To 55% Twv MFeppavwy, To 42,1% Twv FAAAwV, To 52% TwV KATOIKWV

Tou Hv. BaaiAgiou, To 24,4% Twv Ionavwv kail 7o 23,4% Twv ITaAwv.

AkoAouBei To Ta&idl e didpkela 5-7 nUEPEG To onoio NMpoTINa To 51,4% Twv Meppavov, 10 46,5% Twv MAAwv, To 51,8% TWv

KaToikwv Tou Hv. BaoiAsiou, To 56,8% Twv Ionavwyv kai To 51,5% Twv ITaAwv.

Tag&idl pe diapkeia 1-4 nueEpeg (mini break/long weekend) npoTiua 1o 24,8% Twv Meppavayv, To 29,6% Twv FaAAwy, To 30,7% Twv

KaToikwv Tou Hv. BaaoiAeiou, To 37% Twv Ionavwv kai 1o 40,9% Twv ITaAwv.

>€ OxX€0N WE NEPUOI, NApPATNPEITAl onUavTikh au&non Tou noocooToU Twv Meppavwy nou evdiapépovTal yia Ta&idia 5-7 nuepwv Kal
TwV BpeTavwv yia Ta&idia avw Twv 7 nuepwv. AvTiBeTa, o€ Mepuavia, FaAAia kal Hv. BaoiA€lo, napartnpesital gikpn peiwon yia Ta&idia
1-4 nuepwv evw, avTiBeTa, oTnv Ionavia pikpry avu&non.

7 “In the next 12 months, which type[s] of break do you intend to take abroad?” Note: This question is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTnon noAAanAwv anavrioswv)
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4.8

Touc enOPEVOUG 12 PNVEC, MOIEC ano TIC NAPAKATW XWPEG, OKEPTEOTE va €NICKEPOeiTE;S

Ianavia

INNY N INTELLIGENCE

Irahia

Ionavia

B onovio tonavia B
i L 2aam Irahia Irakia l. 244%  rohia FaAhia 21,8%
EAM@Ba a.!?,m EAlaBa 14,6% Fahhia 20,2% MopTayahia 19,7% EANaSa 18,2%
Auorpia 15,20 MopToyahia 14,4% HIA 19,1% Hv. BogiAgio (18,0% Hv. Bagikelo 15,0%
FaAhia 15,0% Hv. BaciAeio 11,9% EANGBa 18,5% Fepuavia 12,6% MNoproyahia 12,3%
OMhaviia 11,8% HMA 8, 4% NMopToyahkio 17,0% EAAaBa 9, 8% repupavia 11,5%
KpoaTia 11,5% Tanwvla 8,.2% Kavépieg NAgol 11,1% Ohhavdia 9, 6% HMA 10,4%
Hv. Bagiksio 11,2% Behyio 7,9% Feppavia 10,3% Kawapieg Mg 9. 4% AugTpia 9,1%
Kawvapieg Nrgol 10,5% EABeria 7.3% KpoaTia 8,0% HMA 9,0% OMAavBia 8,9%
MNopToyakia 10,5% Kavadag 7.3% Kavaddg 2,0% Iphaviio 8,6% EMBeTia 8,4%
HIMA 9,8% Iphaviio 7.2% Toupxia 7,3% EMBeTiO 5, 4% Kavépieg Nijgol 8,3%
Toupkia 9,5% Teppavia 7,.0% OMhhavdia 7:1% BéAyio 5,0% Iphavdia 7,4%
EABeTia 9,1% Kpoatia 6,3% BuaTpia 7.0% NopBnyia 5.0% Kpoatia 6,8%
Aavig B,9% Mapake 6,3% Iphavdia 6,6% AugTpia 4,9% NopBryia 6,0%
NopBnyio 8,8% OhAavaia 6,1% BéAyio 6,60 Iohavdia 4, 7% Aavia 5,8%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

SXETIKA HUE TIC XWPEG NOU OKEPTOVTAI Ol UNO PEAETN AYOPEC va eNICKEPOBOUV TOUG enOPevoug 12 pnveg, n EAAGda Bpioketal otnv 3"
B€on via Tig ayopeg TnG Meppaviag, Tng FaAAiag kai Tng ITaAiag, otnv 5" B€on yia Tnv ayopd Tou Hv. BaaiAeiou, kal otnv 6" B€on yia
Tnv Ionavia, nou Adn oTnv evoTnTa 4.5 OXETIKA PE TO €idog Tou Ta&idiou, pavepwbnke n diapoponoinon TngG Ionaviag wg npog To
Beach/Coast kataypa@ovTtac xaunAOTEPA NOCOOTA OE OXEON HE TIC AAAEG UNO PEAETN ayopéc. Agilel OpwG va onuelwBei 0TI N diapopad
o€ npoTiunon META&u TnG EAAGSAC Kal TwV XWPwWV Nou nponyouvTal katd pia f duo Beoelg oTnv ayopd Tou Hv. BaoiAeiou, €ival

AlyoTEPO ano 1 kal 2 n.J. avTioToixa kal ol Xwpes auTteg (HMA kail FaAAia) €ival noAU peyaAuTepEG.

8 “In the next 12 months, which of these places, if any, are you considering to visit on vacation?” Note: This question is asked to all respondents who have said has started
planning a vacation abroad in the next 12 months. (epwTnon noAAanAwv anavrnoewv)

23



INNY N INTELLIGENCE

Mo €1d1kd, avda ayopd, ol Ton 5 XWPEC Nou OKEPTOVTAl va €MICKEPOOUV, 01 UNO PEAETN AYOPEG, OTO EEWTEPIKO TOUG €NOPEVOUC 12
WNVEC, givai:

> Ta Toug Mepuavouc: Ionavia (25,2%), ITalia (24,4%), EANada (17,7%), AuoTtpia (15,2%), FaAAia (15%). Na onueiwdei ot
n ITaAia kar n AuoTpia ival NpoopIoHoi Nou guvooUvTal Kal Je eUKOAN 0dikn npooBacn and Tn Mepuavia.

> Ta Touc FaAAouc: Ionavia (28,4%), ITahia (23,4%), EAANGda (14,6%), MopToyaAia (14,4%), Hv. Baaiieio (11,9%).

> Ta 1o Hv. BaciAeio: Ionavia (31%), ITaAia (24,4%), FaAAia (20,2%), HMNA (19,1%), EAAGda (18,5%).
> Ta Toug Ionavoug: ITaAia (28,2%), MaAAia (23,5%), MopTtoyaAia (19,7%), Hv. BaciAeio (18%), Mepuavia (12,6%).

> Ta Toug ITahoug: Ionavia (31,3%), FaAAia (21,8%), EAAGda (18,2%), Hv. BaoiAeio (15%), MopToyaAia (12,3%).

>e oxeon We To 2024, ava ayopd, n EANGda €xel avéBel og npoTiynon katd duo B&oelg oTnv Mepuavia kar Tn FaAAia, kar katd pia
B8eon otnv Ionavia, kupiwg Adyw NTwong o€ npoTiunon Twv Mleppavwy yia Ta&idia npog Tnv AucTtpia kal Tn FaAAia kabwg kal Twv
Ionavwyv yia Ta&idia npog Tn Meppavia. Ze oxeon JE Ta NOCOOTA NpoTignong, N EAAGda Ta au&énoe kata 1,8 n.y. otn FaAAia, napeyeive

oxedov otabepn otn Mepuavia, evw €ixe Peiwon kata 1,5 n.y. oto Hv. BagiAeio kai 0,5 n.y. ornv Ionavia.

A 2024-2025 A 2024-2025

EAAGSa 2 2 0 1 EALGSa 0,1 1,8 -1,5 -0,5
lomavia 1 0 0 lonavia -1,7 -3,1 -3,9 0,0
[tahia 1 0 1 0 Itohia -3,8 2,5 3,3 -1,2
FoAAila 1 - 1 0 Mol -3,0 0,0 -1,0 0,3
Moptoyahia -4 -1 0 0 Moptoyahia -3,1 -2,9 0,7 0,2
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4.9 Me Baon TNV/TIC XWPA/eC nou €NIAEEATE OTNV NPONYOUMEVN EpWTNON, NOCN EKTIMATE OTI Ba €ival n didpkela

Tou Ta&idioU, anod Tov TONo SIAPOVAG 0aG, WG TOV NPOOPICHO TwV dlakonwyv odc;?

| reppovia | roANia  |Hv.Baoikeio| lonavia | Irahia |
Méxpr 3 dpeg (short-haul) (L 77,50 74,200 [ 78, 00 NS 60 NINSEISH

3 - 6 wpeg (mid-haul) 41,1% 29,9% 39,4% 36,5% 27,4%
Mavw andé 6 wpeg (long-haul) 34,0% 36,0% 43,2% 28,9% 27,4%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

Avaopika pe Tnv didpkeia Tou Ta&idiou anod Tov TOMo dIAPoVAG NPOG ToV NPoopIoud Twv diakonwy, n ANpoTiunon €ival ye diagopd
oe Ta&idia short-haul pe diapkeia AiyoTepn and 3 wpec. To yeyovog OTI n EANGDa dev €ival short-haul npooplouog og MOAAEC

NEPINTWOEIC, ANMOTEAEI CUYKPITIKO HEIOVEKTNHA.

Mo avaAuTikd, Ta&idl short-haul pe diapkeia AlyoTepn Twv 3 wpwVv €MNIAEYEl To 77,5% Twv Feppavoyv, 1o 74,2% Twv FAAAWV, TO

78% Twv KaToikwv Tou Hv. BaoiAsiou, To 83,7% Twv Ionavwv kai To 85,3% Twv ITaAwv.

AkoAouBei To Ta&id mid-haul pe diapkeia 3-6 wpwvV, To onoio NPoTIYA To 41,1% Twv MFeppavay, To 29,9% Twv FaAAwv, T0 39,4%

TWV KAToikwv Tou Hv. BaaiAeiou, To 36,5% Twv Ionavwv Kal 7o 27,4% Twv ITaAwv.

Ta&idl long-haul pe didpkeia peyaAuTepn TwV 6 wpwV eMIAEYEl TO 34% TwV Feppavwy, To 36% Twv FAAAWY, To 43,2% TwV KATOIKWV

Tou Hv. BaoiAsiou, To 28,9% Twv Ionavwv kai 1o 27,4% Twv ITaAwV.

9 “This data is based on the country for international vacations question.” Note: This segmentation is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTnon noAAanAwv anavrioswv)
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4.10 Touc eNOPEVOUC 12 PNVEC, UE NOIO JEOO OKOMEUETE va TAEIOEWETE NPOC TOV MPOOPIoPO TwV diakonwv odg; 10

Zkagog / nAoio 6,3%
Aswpopseio / nouApav 9,1%
Campervan / AuTOKIVOUHEVO / TpoxXooniTo 4,7%
MoTooIKAETA 3,0%
AIkO pou auTokivnTo 38,1%
AsponAidvo 63,9%
Evoikialopevo auTtokivnTo 7,4%
Tpévo 18,5%
‘AAAo 2,1%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

4,3%
8,2%
3,0%
1,2%

27,5%

69,6%
6,3%

21,9%
0,5%

9,9%
7,4%
1,7%
0,5%

15,4%

6,4%
15,0%
0,3%

3,8%
5,1%
2,1%
1,4%

20,4%

7,7%
15,7%
0,3%

4,9%
6,5%
2,0%
2,0%

19,5%

5,0%
17,3%
0,5%

Ava@opIika E TO HECO KE TO OMOI0 OKOMEUOUV va TA&IBEWYOUV NPOG TOV NMPOOoPIoHO TwV OIAKONWY TOUG, TOUG ENOPEVOUG 12 PNVEG, N

enikpaTéoTepn Pe dlapopd andvrtnon oTIC und PEAETN ayopEG, NTAv To agponAdvo, akoAouBoupevn and auTokivnTo Kal TPEVO. QG

€K ToUTOU, €10IKA YIa TIG ayopéC TnG Mepuaviag, Tng MaAAiag kal Tng ITaAiag, euvoouvTal Ol YEITOVIKEG TOUG XWPEG WG NPOOPICHOI

dlakonwv.

Mo avaAuTikda, ue agponAdavo okonevel va Ta&IdeWel Npog ToOV NPOOopPIoHO TwV dIaKoNwV Toug, To 63,9% Twv Mepuavwy, 1o 69,6%

Twv FaAAwvV, To 87,5% Twv kaToikwv Tou Hv. BaoiAeiou, To 85% Twv Ionavwv kai To 84,8% Twv ITaAwv.

Me 31kO TOUG AUTOKIivVNTO OKONEUEl va TA&IdEWElI NPOG TOV NMPoopIoHo Twv dlakonwv Toug, To 38,1% Twv Mepuavwyv, 10 27,5% Twv

FraA\wv, 1o 15,4% Twv KaToikwv Tou Hv. BaoiAeiou, 10 20,4% Twv Ionavwyv kail 7o 19,5% Twv ITaAwv.

10 %1y the next 12 months, how do you intend to travel to your vacation abroad?”. Note: This question is asked to all respondents who have said has started planning a vacation

abroad in the next 12 months. (epwTnon noAAanAwv anavrioswv)
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Me Tpévo okoneuel va Ta&IBEWEI MPoC TOV NPOOPIOHO TWV diakonwy Toug, To 18,5% Twv Mepuavwy, 10 21,9% Twv FAAwyY, To 15%

TWV KATOiKwV Tou Hv. BaaiAeiou, To 15,7% Twv Ionavwv Kai 7o 17,3% Twv ITaAwv.

Av Kal Ta NooooTd NApApEVoOUV XaunAd, napdTnpeiTal onuavTikn au&non oTn YEPHAVIKN Kal Tn BPeTavikn ayopd yia okapoc/nAoio

0€ OXEON ME NEPUODI, NOU I0WG anoTeAEl €vOEIEN au&avopevng NpoTiunong yia kpouallEpa OTIC AYOPEG AUTEG.
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4.11 Noio €ival To peyebocg TG dandavng oag yia dIakonec Toug endPevous 12 pnveg; it

NyodTeEpO anod 6,7 fodsliw ouvhBwg 13,7% 21,2% 11,8% 17,1% 18,8%
‘Oco Eodsuw ocuvhbwg

MepiocdTepo and 6, Eodslw ouvhBwg 32,8% 29,6% 32,1% 34,1% 29,2%
Asv Epw 4,1% 2,3% 3,7% 2,3% 3,2%
(MepiocodTepo - AiydTepo) ano 6,71 Eodslw ouvhBwg 19,1% 8,4% 20,3% 17,0% 10,4%

Mnyn: GWI, Ene&epyaocia: INSETE Intelligence

Ava@opika Je To PEYEBOC TNG dandavng yia dIaKONEG TOUG €NOPEVOUC 12 WNAVEG, N €NIKPATECTEPN ME dlapopd andvrTnon oTic unod
MEAETN ayopeg, nTav OTI npoTiBevtal va &dewouv OTI Eodeuouv ouvnBwc, evw oTn OsUTEPn BEon NTav n dnAwon OTI €ival
dlaTeBeipévol va E0dewouyv NeploadTePO and 600 Eodelouv ouvnBwG, pavepwvovTag pia didbeon revenge travel, npog avanAnpwaon

TwV JIAKONWV Mou eVOEXONEVWG oTEPNONKav Adyw covid.

Mo avaAuTika, okonevouv va &dewouv 6oa &odslouv cuvnBwg, To 49,4% Twv Feppavwy, 1o 46,7% Twv FAAwv, 10 52,3% Twv

KaToikwv Tou Hv. BaoiAgiou, To 46,5% Twv Ionavwv kal To 48,9% Twv ITaAwv.

MNepiocoTepo an’oco &odelouv ouvnBwg, okonevel va Eodewel To 32,8% Twv Meppavwv, 1o 29,6% Twv FAAAwv, To 32,1% Twv

KaToikwv Tou Hv. BaoiAeiou, 10 34,1% Twv Ionavwv kai 1o 29,2% Twv ITaAwv.

AlyoTepo an’doo Eodevouv ouvnBwg, okoneuel va £odewel To 13,7% Twv Meppavwy, 1o 21,2% Twv FNaAAwy, To 11,8% Twv KATOIKWV

Tou Hv. BaoiAgiou, 1o 17,1% Twv Ionavwv kai 1o 18,8% Twv ITaAwv.

1 vHow much are you considering spending on vacation(s) abroad in the next 12 months?” . Note: This question is asked to all respondents who have said has started planning
a vacation abroad in the next 12 months.
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4.12 Toug endPeVOUC 12 PNVEG, NOU OKOMEUETE va WEIVETE OTIC OIAKONEG 0aG OTO EEWTEPIKO; 12

Ze eva OeUTEPO ONITI MOU AVAKEI O EMEVA / olkoyEvEld / piloug 6,7% 10,3% 6,9% 5,4% 6,2%
Ze okAgog / nAoio 6,1% 4,1% 9,4% 3,3% 3,2%
Ze Campervan / AUTOKIVOUHEVO TPOXOOTITO 5,7% 5,2% 2,6% 3,2% 2,5%
Ze TpoxooniTo / oTaTiké oniTl / TpEiAep TpoxooniTou 4,4% 9,9% 3,1% 1,8% 1,8%
Ze oaAg / kaTaguylo 19,2% 6,2% 7.1% 6,8% 3,2%
Ze Eevwva / bed & breakfast 14,0% 23,4% 13,8% 5,4% 31,6%
Ze XOOoTEA 5,3% 4,0% 4,0% 13,7% 6,1%
Ze Eevodoxeio / MoTEA 62,8% 56,3% _— 66,1%
Evoikialopevn eEoxIKn KAToIKia 22,9% 28,4% 20,6% 26,8% 33,1%
Aiapovr/®ihoEevia Ye piloug / oikoyevela 14,4% 21,5% 16,5% 12,3% 10,2%
Ze oKNvn / KAunivyk 4,4% 3,5% 3,0% 3,4% 1,7%
AAAo 2,9% 2,0% 0,9% 1,0% 1,3%

rnnyn: GWI, Ene&epyaaia: INSETE Intelligence

SXETIKA PE TO NOU OKOMEUOUV VA WEIVOUV Ol UNO PEAETN AYOPEG OTIC OIAKOMEG TOUG OTO £EWTEPIKO TOUG EMOMPEVOUG 12 WNVEG, Ol
anavTnoeig €ival NoAudlaoTaTeg kal xapakTnpifovral and diapopETIKEG NPOTIMNOEIG. Q0TOCO, N ENIKPATESTEPN KE dlagopda andvtnon
eival To &evodoxeio/poTeN, Meppavia (62,8%), MaAAia (56,3%), Hv. Bagciieio (76,5%), Ionavia (76,1%), ItaAia (66,1%) kal
akoAouBei n evoikialopevn €€oxikn kaTolkia, Feppavia (22,9%), FaAAia (28,4%), Hv. BaagiAeio (20,6%), Ionavia (26,8%), ITaAia
(33,1%) «kai n diapovh/@IAo&evia og @iAouc n ouyyeveic, Meppavia (14,4%), FaAAia (21,5%), Hv. BagciAeio (16,5%), Ionavia
(12,3%), ItaAia (10,2%). Evdiapépov napouoidlel n eniAoyr Tou oaAg/kataguyiou yia 1o 19,2% Twv Mepuavwv, Kabwg kal Tou

Eevwva/ bed & breakfast yia 1o 23,4% Twv FAAAwV kal 31,6% Twv ITaAwv.

12 v1n the next 12 months, where do you intend to stay when vacationing abroad?” Note: This question is asked to all respondents who have said has started planning a
vacation abroad in the next 12 months. (epwTnon noAAanAwv anavrnoewv)
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>e oX&on ME MEPUCI, KATAYPAPETAl PEIWON OTNV NPOTIUNON EEVOOOXEIOU/UOTEN OTN YEPHAVIKN Kal YAAAIKR ayopd, evw avTiBeTa
kataypdagetal auénon and Tto Hv. BaaoiAeio kal Tnv Ionavia. Eniong, kataypdageTtal avl&non oTnv nNpoTignon okagouc/nAoiou ano Tn

lepuavia kai To Hv. BacgiAelo nou o€ ouvduaoud Pe TNV evoTnTa 4.10 eniBeBaiwvel al&non npoTignong yia KpouallEPEG OTIG AYOPEC
auTEG.
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4.13 ZTIC enOpevVEG dIAKONEG 0ag OTO EEWTEPIKO, Ti NOCO NpoTiBeoTe va danavnosTe yia diagovn, ava

dlavukTEpeuon; 13

55 i AiyéTepo 8,5% 551 AiyoTepo 50 i AiyoéTepo 6,5% 45 i AiyoTepo 10,6% 45 AiyoTepo 11,1%
56-85 16,3% 56-85 Sal=Tls 13,6% 46-65 16,5%  46-65

 248%
86-115 - 86-115 - 76-100 - 66-85 - 66-85
116-145 16,4% 116-145 12,5% 101-125 - 86-105 - 86-105

146-170 12,0% 146-170 7,7% 126-150 13,3% 106-125 12,2%  106-125 12,1%
171-225 7,8% 171-225 5,0% 151-200 8,2% 126-170 9,6% 126-170 5,6%
226-280 4,4%  226-280 2,9% 201-250 5,5% 171-215 3,3% 171-215 3,1%
281-335 1,6%  281-335 2,0% 251-300 4,0% 216-260 2,3% 216-260 1,6%
336+ 0,8% 336+ 1,2% 301+ 3,6% 261+ 0,8% 261+ 0,5%
At yvwpilw 7,3% As yvopilw 9,5% Ats yvwpilw 11,6% At yvwpilw 4,9% Acs yvwpilw 6,3%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

Ava@opika Pe To NocO nou cival diatebeipyevol va Eodewouyv yia diagovn ava dIaVUKTEPEUON ava Aatoho (CUPnepIAQPBaAvopEVwY
POPWV), Ol ENIKPATECTEPEC ANAVTAOEIC €ival 86-115 € kal 116-145 € yia Tn Meppavia (25% kai 16,4% avTioToixa). Xtn FaAAia ol
EMNIKPATECTEPEG anavTnoelg €ival 56-85 € kal 86-115 € (24,8% kal 22,9% avTioToixa). 210 Hv. BaciA€lo o1 €nikpaTeoTEPES
anavTtnoeig eival 76-100 £ (17,1%) kai 101-125 £ (16,7%). Ztnv Ionavia ol eNIkpATeOTEPEG AnavTnoelg eival 66-85 € (21,5%) kal
86-105 € (18,4%), evw oTnv ITaAia ol ENIKpATECTEPEG anavTnoelg eival 46-65 € (20,5%) kal 66-85 € (20,3%).

Movo 10 14,6% Twv leppavwy, 170 11,1% Twv FAAAwV, To 6,4% Twv Ionavwv kal 1o 5,2% Twv ITaAwv €ival diatebeipyevo va E0dEWel

navw anod 170 € ava diavukTepeuon. 1o Hv. BaaciAelo, To 21,3% cival diatebeipevo Eodewel navw anod 150 £ ava diavukTEpeuaon.

13 w0on your upcoming vacation(s) abroad, how much per night would you be willing to spend on accommodation?”. Note: This question is asked to all respondents who have said
has started planning a vacation abroad in the next 12 months.
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>e ox€on WE NEPUOI, N YEPHAVIKIN ayopd napoucidlel YEiwon Tou NoocooToU auTwVv nou Ba Eodewouv AlyoTepo ano 55 € kal 56-85
€, N nepiocoTepo and 280 €. H yaAAikn ayopd napouaoidlel pikpn au&non os 6ooug Ba Eodswouyv ano 56 € €wg 145 € kai anod 226
€ Kal Navw Kal Jeiwon oTIC UNOAOINEG KaTnyopiec. H BpeTavikn ayopd napouacialel Heimwon OTIC KaTnyopieg danavov Katw Twv 100
£ ka1 avodo OTIC UNOAOIMEC Kal, TEAOG, N I0Navikn ayopd napouoialel Heiwon OTIC KAaTNYopieg eival 46-65 € kal 216-260 € kal au&non

N oTaBepdTNTA OTIC UNOAOINEG.
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4.14 MMolo and Ta napakdaTtw apps N sites xpnoipgonoleite cuvnBWC yia va KAveTe kpaTtnon yia Tn diapgovn oag; 4

Booking.com _ Booking.com _ Booking.com _ Booking.com _ Booking.com _

Check24 26,0% Airbnb Airbnb 20,7% Airbnb 21,2% Airbnb 25,0%
Expedia 19,5% TripAdvisor 9,9% TUI 17,9% Trivago 18,9% Trivago 22,0%
Rirbnb 18,2% Trivago B8,9% Expedia 17,7% TripAdvisor 9,2% TripAdvisor 11,6%
Trivago 17,3% Hotals.com 8,4% Trivago 12,2% Expedia 7,6% Expedia 11,1%
TUI 16,2% Expedia 8,0% Hotels.com 9,3% Edreams 6,8% Lastminute.com 6,0%
HelidayCheck 7:3% KAYAK 5.0% TripAdvisor 9,1% Hotels.com 4,7% Skyscanner 5,3%
TripAdvisor 5,8% Lastminute.com 4,9% Lastminute.com 3,7% Skyscanner 4,7% Hotels.com 4,6%
Hotels.com 4,0% Skyscanner 2,6% Trip.com 2,3% KAYAK 4,0% Edreams 4,2%
Lastminute.com 3,4% Opodo 2,2% Skyscanner 1,9% Trip.com 2,1% KAYAK 2,1%
KAYAK 3,0% Agoda 1,2% Travel Republic 1,7% Lastminute.com 2,0% Trip.com 1,3%
Opodo 2,7% Ebookers 0,8% Vrbo 1,4% Vrbo 1,0% Agoda 0,9%
Skyscanner 2:3% Trip.com 0,6% KAYAK 1,3% Priceline 0,9% Vrbo 0,7%
Agoda 1,4% Pricelina 0,6% Agoda 1,2% Opodo 0,6% TUI 0,5%
AAro 18,2% Ahho 15,9% Other 20,7% AAAo 10,7% AAAo 8,1%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

Kal oTig 5 uno PeAETN ayopEG, paiveTal n Kupiapxn npoTignon oTtn Booking wg app 1 site yia kpdtnon nou oxeTileTal Ye Tn diapovn.
WnAeg B€oeig kail yia Airbnb, Expedia, Trivago, avaloya Tnv ayopd. Mo avaAuTika, Ta Ton 3 apps N sites yia kpdtnon nou oxeTileTal
he Tn diapovn €ival: otn Mepuavia: Booking (48,5%), Check24 (26%), Expedia (19,5%), otn FaAAia: Booking (42,9%), Airbnb
(38%), TripAdvisor (9,9%), oto Hv. BaciAeio: Booking (41,1%), Airbnb (20,7%), TUI (17,9%), otnv Ionavia: Booking (62,7%),
Airbnb (21,2%), Trivago (18,9%), otnv ITaAia: Booking (62,8%), Airbnb (25%), Trivago (22%).

14 “Which of these sites or apps would you typically use for booking accommodation?” Note This question is asked to all respondents who have said has started planning a
vacation in the next 12 months or typically takes vacations. (epwTnon noAAanAwv anavrnoewv)
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INNY N INTELLIGENCE

hia short-haul ntAon (e didpkeia AlyoTepn ano 3 wpPeG), MET' enioTpoPng; L

59 EUR | AiyéTepo ava nThan

59 EUR A AIy&TEpo ava nThan

49 GEP f AiyéTepe avd nTian :

39 EUR A AiydTepo ava nthon

39 EUR fj MiydTEpo ava nmjon

4,4%% 7,2% 4,9% 8,2% 9, 7%
60-105 EUR avé nien 13,50 60-10% EUR avé ntron : | 50-99 GBP avd nTion A7,6% 40-79 EUR avé ntian 40-73 EUR avd nrrion i
110-15% EUR ava nmien 110-15% EUR ava nTran _ 100-148 GBP ava nrjon B0-119 EUR avé nThon — 80-119 EUR ava nTrgn 26, 4%
160-209 EUR avd nmon _ 160-209 EUR ava nmion 15,6% 150-199 GBP ava nron 14,7% 120-169 EUR ava ntrion 16,600 120-169 EUR cva nTren 13,6%
210-25% EUR avé nThon 14,3% 210-259 EUR ava nrrijan 12,2% 200-2439 GEP ava ntian 12,5% 170-21% EUR ava ntiion 10,3% 170-219 EUR ové nTrion 7.3%
260-319 EUR avé ntion 9,1% 260-319% EUR avd nTfian 3,6% 250-299 GBP ava nTfon 8,6% 220-269 EUR ava nTron 3,39% 220-269 EUR ova nmon 2, 4%
320+ EUR ava nmon 6,6% 320+ EUR ava nTrjon 5,1% 300+ GBP ava rmijon 6,1% 270+ EUR ava ntion 1,4% 270+ EUR ova nTrion 2,3%
AE yviwpilm 10,2% A= yvopllm 9,1% As yvoopilo 14,8% Ae ywwpiie 5,10 A yvwpilo 4,9%

Mnnyn: GWI, EneEepyacia: INSETE Intelligence

Ava@opika Pe To Noco nou cival diatebeipevol va Eodewouv yia pia short-haul NTRon ecwTepIkoU 1 eEwTePIKOU PE JIAPKEIa AlYOTEPN
TWV 3 WPWV, CUNMNEPIAGUBAVOUEVWY OAWV TWV POPWYV, Ol ENIKPATECTEPEG anavTnaoelg eival 110-159 € kal 160-209 € yia Tn Meppavia
(20,8% kai 21,1% avTioToixa). ZTn FaAAia ol enikpaTeoTepeg anavTnoelg sival 60-109 € kar 110-159 € (22,4% kar 24,9%
avTioToixa). ZTo Hv. BaciA€lo o1 enikpaTeoTepeg anavTtnoeig eival 100-149 £ (20,8%) kal 50-99 £ (17,6%), otnv Ionavia 40-79 €
(27,3%) kai 80-119 € (27,8%), evd otnv Itahia 40-79 € (33,4%) ka1 80-119 € (26,4%).

Avw Twv 210 € ava ntnon short-haul, €ival diatebeipevo va nAnpwaoel To 30% Twv Meppavwyv kai To 20,9% Twv FaAAwv, evw oTo
Hv. BaciAeio 1o 27,2% cival diatebeipevo va nAnpwaoel avw Twv 200 £ ava ntion. Ztnv Ionavia kar Tnv ItaAia, yoAig To 15% kail

12% avrTioTolixa, €ival diatebelyevo va nAnpwoel avw Twv 170 € ava nthon.

€ OxEON ME TNV nMponyouUpevn Xpovid, napartnpeital auénon Tou nocooTtoU Twv Fepuavwyv nou eivar diatebeipgévol va Eodewouv
nepiocoTepa ano 210 € ava NTnon, evw Undapxel Neiwon oTIG KaTnyopieg danavng kKatw Twv 210 €. AvTioToixa oTn BpETAviKn ayopd

napartnpeital al&non Tou NnocooToU Twv BpeTavwyv nou eival diatebeipyevol va E0dEWouv neploadTepa ano 250 £ ava NTAoN, EVw

15 "Thinking about domestic or international travel, how much are you willing to spend on a short haul flight (less than 3 hours)? Thinking about a return flight, to your
destination and back, for one traveler”. Note: Respondents only saw this question if they said they travel by plane for vacations.
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UNAapxel Neiwaon oTIC KaTnyopiec dandavng Katw Twv 250 £. TNV Ionavikh ayopd napartnpeital alénon Tou nocooTou Twv Ionavwv

nou €ival diatebeipévol va EodEwouv neplogodTepa ano 80 € ava NTRon Kal Jeiwaon oTIC KaTnyopieg dandavng Katw Twv 80 €.

35



INNY N INTELLIGENCE

4.16 'OTav oKEPTEOTE va TAEIDEWETE 0TO EWTEPIKO, Ti N00d €ioTe diaTeBeipevol va E0dEWeTe o€ Yia mid-haul

ntnon (3-6 wpwv), YET’ €ENIOTPOPNC; 1o

299 GBR 1 AlyoTepo ava nThon _ 269 EUR 1 AiyoTepo ava ntnon -

314 EUR 1 AiyoTepo ava nTron 10,6% 314 EUR A Aiy6Tepo avd nTAon -

315-374 EUR ava ntrion 315-374 EUR ava ntrion 300-349 GBP ava ntrion 16,5% 270-319 EUR avé ntron 25,8%
375-434 EUR ava nTtrion - 375-434 EUR ava nTron 350-399 GBP ava ntrion 12,8% 320-369 EUR ava nTron 12,2%
435-494 EUR ava nTtron 15,0% 435-494 EUR ava nthon 13,1% 400-£449 GBP ava nTrion 12,5% 370-419 EUR avd ntron 11,1%
495-564 EUR ava nTron 12,4% 495-564 EUR avad nThon 10,1% 450-499 GBP ava ntAon 9,5% 420-479 EUR ava nTron 3,7%
565-634 EUR ava ntron 7,4% 565-634 EUR ava nTtron 4,5% 500-599 GBP ava ntron 6,4% 480-539 EUR ava ntron 2,6%
635+ EUR ava nTron 6,1% 635+ EUR ava nthon 3,7% 600+ GBP ava ntron 7,2% 540+ EUR ava nThon 1,6%
Ag yvwpilw 12,5% Acs yvwpilw 11,4% Ace yvwpilw 16,3% Ac yvwpilw 5,9%

Mnnyn: GWI, EneEepyacia: INSETE Intelligence

Ava@opikd@ PE TO NocO nou cival diatebeipevol va Eodswouv yia pia mid-haul ntrion eEwTtepikoU pe didpkela 3-6 wpwyv,
MET'ENIOTPOPNG, ouunepIAaUBavopévwy OAWV TwV QOpPwYV, Ol EMIKPATECTEPEG anavTnoelg sival 375-434€ kar 315-374 € yia Tn
leppavia (19% kai 17% avTioToixa). ZTn F'aAAia o1 eNIkpaTeOTEPEG anavTnoeig eival «314 € n Aiyotepo» kal 315-374 € (20,5% kai
18,7% avTioToixa). Z1o Hv. BaciA€io o1 enikpaTeoTEPEG ANAvVTAOEIG €ival «299 £ 1 AiyoTepo» (18,7%) kai 300-349 £ (16,5%), evw
otnv ITalia «269 € n Aiyotepo» (37%) kai 270-319 € (25,8%).

Avw Twv 495 € ava ntion mid-haul, €ival diatebeipevo va nAnpwaoel 7o 25,9% Twv Mleppavwy kal To 18,3% Twv NaAAwv, evw oTo
Hv. BacgiAelo 1o 23,1% cival diatebeigévo va nAnpwoel advw Twv 450 £ ava ntnon. ZTnv ITaAia, yoAig To 7,9% cival diatebeipgévo va

nAnpwoel avw Twv 420 € ava nthon.

16 "Thinking about international travel, how much are you willing to spend on a mid-haul flight (3-6 hours)? Thinking about a return flight, to your destination and back, for one
traveler”. Note: Respondents only saw this question if they said they travel by plane for international vacations planned or travel by plane for international vacations typically
taken. H ouykekpiuevn epwtnon dev TEBNKe oTnv ayopd Tn¢ Ionaviag.
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e oxéon ME TNV nponyoUHeEvVN Xpovid, napartnpsital auénon Tou nocooTtoU TwV Meppavwv nou sival diaTeBeiyévol va Eodswouv
nepioocoTePa ano 495€ ava nTnon. TNV YaAAIK ayopd napatnpeiTal Jeiwon Tou NoocooTou nou €ival diatebeiyevol va EodEwouv

nepioocoTEPA ano 565 €. AvTioToixa oTn BpeTavikn ayopd napartnpsital al&non Tou NoocooTou TwV BpeTavwy nou eival diaTebeIygvol
va Eod&wouv nepiocodTepa ano 450 £ ava nTion.
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4.17 NMoOoo ouxva VvoIKIAaleTe AuToKivNTO KATa Tn dIdpKEId TwV dIAKONWV 0ac oTo eEWTEPIKO; L7

TiG NEPICCOTEPEG POPEG 8,3% 10,2% 6,3% 12,0% 9,0%
Kdnolsc Qopéc 24,2% 26,6% 23,1% 30,2% 25,0%
Znaviwg 22,6% 21,9% 22,5% 24,8% 29,8%
MoTé _ 40,9% 32,8% 35,9%

Mnnyn: GWI, EneEepyacia: INSETE Intelligence

Ava@opika JE TNV €volkiaon auTokIvATOU Katda Tn dldpkeia diakonwv OTOo €EWTEPIKO, KAl OTIC MEVTE AYOPEG, N ANAVTNON HE TN
MEYaAUTepn ouxvoTnTa ATav n andavrnon «MoTé». Mo avaAuTika, 1o 44,5% Twv Meppavwv kal 1o 47,6% Tou Hv. BaaiAsiou
anavrtnoav oTl note dgv evolkialouv auTOKivnTOo KaTa Tn OIApKEId TwV OIAKONWV TOUG OTO €EWTEPIKO, EVW TA NMOCOOTA NTAV MIO
xapnAa otn FaAAia (40,9%), Tnv Ionavia (32,8%) kai Tnv ITaAia (35,9%).

To 10,2% Twv FNAAwV kal To 12% Twv Ionavov andvinoe OTI TIG NEPICOOTEPEC POPEC VOIKIAJEl AQUTOKIVNTO OTIC JIAKOMNEC OTO

€EWTEPIKO, EVW Ta NooooTd ortn Mepuavia (8,3%), To Hv. BaagiAeio (6,3%) kail Tnv ITaAia (9%) ATav xapnAoTepa.

«Kanoleg popec» volkialel autokivnTo To 24,2% Twv lepuavwv, 1o 26,6% Twv FaAAwv, To 23,1% ToUu Hv. BaaiAeiou, 1o 30,2%

Twv Ionavwv kal 1o 25% Twv ITaAwv.

«Znaviwe» voikialel autokivnTo 10 22,6% Twv lepuavwy, 10 21,9% Twv FaAAwv, To 22,5% Tou Hv. BaoiAgiou, To 24,8% Twv

Ionavwv kai 10 29,8% Twv ITaAwv.

17 “"How often do you rent a car when vacationing abroad?” Note: This question is asked to all respondents who typically take vacations abroad.
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5.MapapTnHa

AvaAuon anavtnoswv ava Xwpa Pe Baon tTnv nAikiakn diapBpwaon

AkoAouBoUv ol anavTnoeig ue Baon Tnv nAiakn diapBpwan yia TiG eEETAlOPEVEG AYOPEG.

leppavia 14,2%

18,4%

13,206 15,5%  15,9%

15,1%

15,0%

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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5.1 Tleppavia

v sl sl -

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

1. MpoBeon diakonwyv OTo EWTEPIKO KAl YEVIKA TOUC ENOPEVOUC 12 URVEG

| 1624 | 243a | 3544 | 4558 | 5564 | reppovia |
ZkoneUw va kavw 31akonEg oTo EEWTEPIKG TOUG ENOPEVOUG 12 pRveg _—_—_—
EX® apxioel va npoypappatite Biakoné oo eEwTepikd Toug enéyevous 12 pives | e4,40 [ gzl ekl eza%  es0m 700
SUVABG KBV® BIaKonkS aT0 SEWTERIKS © 734%  8s1%  842%  803%  768%  80,8%

o

ZuvhBwe kavw Blakongg oTo sEWTEPIKG, aAAd 6XI Toug endpevoug 12 prveg 9,5% 10,9%

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

2. Toug enopevoug 12 unveg, nooa Ta&idla oKONeUETE va KAVETE OTO EEWTEPIKO UE TOUAAXIOTOV [Hia dIAVUKTEPEUON;

_mmmmm avia

16,7% 18,0%  193%  29,0%  353%
12 U saenlssaw saomlsame e s

3-4 16,3% 19,2% 22,2% 13,7% 12,0%
5-6 4,0% 5,2% 4,0% 0,5% 3,4%
7-8 1,6% 1,3% 0,5% 0,9% 1,1%
9-10 0,9% 0,0% 1,4% 0,7% 0,0%
Méavw ané 10 5,9% 1,0% 0,5% 0,4% 0,8%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
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12 pnveg;

| 1624 | 2434 | 3544 | as5a | 5564 | reppavia |
EX® KAGiOE! / KaVOViGE! WETapopd via opiokéva / Aa Ta Tagidia oy 26,0% | 30,20 26,7%  28,9%  s24%  29,0%
Exw Khcioe! / kavovias! Siauovil yia 0piokéva / GhaTa TaEidia o 135,39 3,00 MGGI6%8 [ 55 100 ARG 57.7%
‘Exw kAgiogl / kavovioel dpaoTnpidTnTES Yia opiopéva / 6Aa Ta Ta&idia pou _—_ 16,7%

EX® KaveI ox¢B1a A BV Ta Exw KAEIDEI / KaVOVioe! aKBH 143%  287%  20,9%|  38,2%  356%  27,9%

9,0% 10,7% 10,7% 11,6%

5,2% 5,8% 5,1% 1,19 [ 7,20

'EXW KAMoIeg IGEEG 6,0%

Aev TO £XW OKEPTEI akopa

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Ma noloug AOYOoUG OKOMEUETE va KAVETE JIAKOMNEG OTO EEWTEPIKO TOUG ENOMEVOUG 12 PAVEG;

| ie2a | 243a | 35as | assa | 5564 | reppavia |

MNa andAauon / ¥aAdpwaon

MNa va Biwow eva veo PEPAC / NoNITIOHO

MNa va gkgpeuvriow TNV UnaiBpo / {fow nepineTeia

MNa noAuTteAzia / nepinoinan eautol / AAAwv

MNa va Biwow suneipia {wng

MNa va kdvw vEEG / ouvapnacTIKEG dpacTnpIOTNTES
MNa va anoAavow KaAUTEpo Kalpo

MNa va dokiyaow vEo gaynTo

Fa va enicke@Bw BpnokeuTIka Pvnueia / Ywpoug

MNa va napakoAouBriow abAnuara

AAAo

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

3. Ti ano Ta napakdaTw nepIypagel KAAUTEPA TOV NPOYPAPHATIONO TwV dIAKOMWYV 004G OTO EEWTEPIKO TOUC ENOPEVOUC
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5. Toug enoduevoug 12 UAVEG, TI €idoUC JIAKOMNEC OTO EEWTEPIKO OKOMEUETE va KAVETE; Ti €idoug dIakonEg ouvnBileTe
va KAVETE;

_mmmmm

Active (ny surfing, avappixnon) 5,0% 3,0% 3,7% 2,9% _
Beach / coast 27,8% _____
Camping 5,9% 5,1% 3,7% 4,2% _
City break 20 I 5, 5 o S I
Anoédpacn ortnv eEoxn/enapxia 8,3% 8,0% 7,4% 12,1% 9,1%
Kpoualigpa 2,2% 5,6% 7,5% 4,7% 11,6%

Fitness (nx nodnAaTto, yoga) - 6,5% 11,8% 9,0% 6,0% 7, 7%
®uon 22,7%
Resort 6,0% 9,5% 3,9% 6,3% 3,8%
Road trip 7,8% 12,3% 10,0% 12,1% 14,8%
Safari 3,3% 4,9% 2,0% 2,3% 2,0%
IoTionAoia 4,5% 2,6% 3,6% 1,2% 1,2%
AEloBaTa 5,1% 19,6% 17,5% 20,6% 29,3%
Spa / retreat 3,0% 9,1% 4,4% 9,9% 8,2%
E1d1kAg nepioTacng Tagid (nx yeveBAia, eneTeiog) 10,8% 13,4% 5,1% 2,4% 4,1%
IaTpikn / KOOWETIKA engPBacn 7,0% 4,0% 4,5% 3,2% 1,6%
Eniokeyn ot ouyyeveig kal giloug 15,5% 18,1% 9,9% 12,2% 17,3%

Nepnampa / Mefonopia 119%  221%  27,3%  325%  364%

Xeipgepiva onop (nx oki) 7.2% 7,6% 5,0% 2,4%

G
Y
s

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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6. TouG enodpevouc 12 PNVEG, JE NMoIoV OKOMEUETE va KAVeTe Ta&idl oTo eEwTePIKO; ‘OTAV NNYAIVETE OTO EEWTEPIKO,

HE nolov Ta&ideveTe ouvnOwC padi;

| 1524 | 243¢ | 3544 | 4554 | 55-64 | repuavia
Mévog kou 197%  189%  19,1%  293%  22,5%  21,9%

Me Ta naidid Hou / 8Aa uékn TS oikoyéveias 23,000 294%  4L6%  422%  16,8%
Me Giko/pirouc [ ssa% 3509  19,5% 21,3%

Me To/Th oUVTPOQPO Hou 18,9% __ _
46% 5%

Me To kKaToIKidI10 Hou 7,9% 7.1% 6,4%
Me Ta&1d1wTIKG ykpoun 8,9% 6,4% 3,2% 1,2% 2,2%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

. Toug endpevoug 12 pnveg, T didpkeiag Ta&idl/a okoneUEeTe va KAVETE;

| 1624 | 2438 | 3544 | 4554 | 5564 | reppavia |

Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 27,1% 19,9%
Tagidl pe diapkeia 5-7 nUEPEG

a1 e Sidpkea Ve TV 7 NHepav © 4sa% aesw ss7%  ss%ll 672 55,0%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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Ionavia
ITaAia
EAAGda
AucTpia
FaAAia
OAAavdia
KpoarTia

Hv. BaciAeio
Kavapieg Nfjcol
MopToyaAia
HMA
Toupkia
EABeTia
Aavia

NopBnyia

INNY N INTELLIGENCE

8. Toug endpevoug 12 PAVEG, NOIEC anod TIC NAPAKATW XWPEG, OKEPTEOTE VA ENIOKEPOEITE;

|| 1624 | 243a | 3544 | as5a | 5564 | repuavia |

O 138%  242%  182%  143%  159%  17,7%
10,6% 9,8% 16,1% _ _

15,6% 13,7% 13,1% _

8,4% 17,6% 9,5% 13,4% _

7,5% 16,7% 11,8% 11,7% _
_ 14,3% 8,8% 11,6% _
6,9% 13,0% 8,3% 9,7% _

5,7% 15,4% 9,9% 6,8% _

4,6% 12,4% 10,5% 11,1% _

4,2% 13,2% 10,1% 8,3% _

10,4% 9,8% 7,0% 9,7% _

11,2% 10,5% 8,4% 10,0% _

3,8% 10,1% 11,0% 9,3% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

Me Baon TnNV/TIC XwPA/eC Nou eMIAEEATE oTNV NPONYOUHEVN EpWTNGCN, NOCN EKTINATE OTI Ba €ival n d1GpKeia Tou

Ta&idioU, anod Tov TONo JIAPOVAG 0aG, WG TOV NPOOPICHO TwV JIAKONWV 0dc;

|| 1624 | 2438 | 3544 | assa | 55-6a | repuavia

Mexp! 3 wpeg (short-haul)
3 - 6 wpeg (mid-haul)
Mavw anod 6 wpeg (long-haul) 36,0% 39,7% 32,6% 30,4%

41,9% 47,1% 38,9% 36,9% 40,5%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

31,8% [ 34,09
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10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

| 1624 | 243a | 3544 | 4554 | 55064 | repuavia |

Zkagog / nAoio 6,1% 8,7% 5,9% 2,7% 7,4%
New@opeio / nouApav 11,2% 14,0% 7.2% 5,8% 7,9%
Campervan / AuToKIVOUpEVO / TpoXOomiTo 5,8% 6,7% 5,9% 2,0% 3,4%
3,7% 6,8% 2,9% 1,0% 0,6%

MoTooIkAETa

Aiké pou auTokivnTo 3019  42,5%  402%  35,9%  380%  38,1%
AcpomAévo | e23%  666%  535% 68,20 694%  639%

Evoikialopevo auTtokivnTo 9,8% 8,4% 8,3% 5,9% 5,7%
Tpévo 23,6% 21,5% 16,0% 14,3% 18,8%
AAlAo 4,4% 1,3% 3,6% 2,3% 0,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TG dandvng oag yia dIaKOMNEG TOUG ENOPEVOUC 12 PNVEG;

| 1624 | 2438 | 3544 | 45-54 | 55-64 [repyaviq
137%

MAiyoTepo and 6,7 Eodelw cuvhRBwg

‘Oco Eodeuw ouvnBwg
MepiocoTeEpO a@nd 6,71 Eodslw ouvrBwg
Aev Egpw

Mnyn: GWI, EneEepyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE VA UEIVETE OTIC OIAKOMEC 0AC OTO EEWTEPIKO;

| 624 | 243a | 3544 | 4554 | 5504 repuavia_

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 7,1% 8,7% 6,0% 6,4% 5,4%
Ze oKagog / nAoio 2,3% 8,6% 5,8% 4,1% 7,9%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 6,5% 9,6% 4,2% 3,3% 4,9%
Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 9,0% 5,4% 5,2% 1,7% 2,2%

Ze gaAg / kaTaguylo 16,0% 22,2% 26,3% 15,8% 13,8%

Ze Eevwva / bed & breakfast 10,3% 16,6% 9,0% 15,8% 17,3%
Ze xoaTteh 14,0% 4,8% 6,7% 2,3% 1,7%
=< EevoBoyelo / Moén  sesw  sesw  eoun esswl ssam
Evoikialopevn eEoxIKA KaTolKia 24,1% 27,1% 17,7% 17,3% 28,4%
Alapovr/®ihoZevia pe @iloug / oikoyEveia 15,9% 22,1% 14,0% 10,3% 9,9%
Ze oKNVA / Kaunivyk 2,3% 7.8% 6,5% 2,3% 1,8%
‘AAAO 7,8% 2,5% 2,5% 2,6% 1,2%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NpoTiBeoTe va danavnoeTe yia diapovr, ava OIaVUKTEPEUON;

55 i AlyoTepo 5,3% 7,2 7,6% 12,4% 9,2 _
56-85 S I e e N I
86-115 L 27a% 27,7% 175% 2020 32,4%  25,0%

116-145 14,5% 16,3% 15,3% 16,0%
146-170 12,1% 12,2% 13,7% 11,2% 10,6%
171-225 7,6% 8,0% 13,7% 5,6% 3,4%
226-280 4,5% 3,5% 6,6% 5,8% 1,8%
281-335 1,4% 0,9% 2,4% 0,8% 2,2%
336+ 0,9% 1,0% 1,2% 0,8% 0,0%
Ae yvwpilw 10,9% 3,9% 4,8% 12,3% 7,0%

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

Booking.com 29,79 50,486 43,100 [ONNNG7 600 USA50  485%

Check24 19,3% 21,5% 26,7% 26,3%
Expedia 5,7% 23,0% 18,9% 22,2% 22,0%
Airbnb 20,5% 28,7% 15,0% 8,4% 18,6%
Other 22,2% 12,5% 18,9% 17,1% 21,7%
Trivago 17,3% 20,2% 15,8% 17,4% 16,0%
TUI 5,3% 15,2% 15,9% 21,8% 18,6%
HolidayCheck 3,6% 6,7% 8,3% 7,1% 8,9%
TripAdvisor 2,8% 9,5% 3,6% 7,8% 4,4%
Hotels.com 1,2% 3,3% 2,6% 6,4% 5,6%
Lastminute.com 2,8% 4,4% 1,0% 4,9% 3,9%
KAYAK 2,8% 5,0% 2,6% 3,8% 0,8%
Opodo 1,2% 3,6% 2,6% 3,1% 2,5%
Skyscanner 0,8% 4,3% 2,0% 2,2% 1,8%
Agoda 1,2% 1,4% 1,6% 1,3% 1,5%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO €EWTEPIKO, Ti Nood eioTe diaTeBeIPEVOI va E0OEWETE OE [ia
short-haul nTion (pe diapkeia AMiyoTepn ano 3 wpeG), HET' ENIOTPOPNCG;

__55-64 _ reppavia |

2,6%

59 ) AiydTepo ava nTAcn 1,8% 5,2%
60-109 ava nTron

110-159 ava nTron
160-209 avd ntron
210-259 ava nTron 8,2%
260-319 ava nTRon 3,4%
320+ ava nTnon 4,8%

Ag yvwpilw 1,3%
Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

16. 'OTaV OKEPTEOTE va TAEIOEWETE OTO EEWTEPIKO, Ti MOCO €ioTe dlaTebeIPevol va E0deweTe o€ pia mid-haul nThon
(3-6 wWpwWV), HET' €ENICTPOPNC;

314 1 AiyoTEpO ava nTrion

315-374 ava nTRon
375-434 ava nThon
435-494 ava nTraon
495-564 avd nTron
565-634 ava nTron 2,1%
635+ ava nTRon 0,0% 3,9%

Ae yvwpilw 7,1% 7,1%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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17.Mdo0 ouxva voIkialeTe auTokivnTo KaTa Tn JIdpKeEIa TwV JIAKONWYV 0ag OTO EEWTEPIKO;

| 1624 | 243 | 3544 | 4554 | 5564 | reppavia |
TIG NEPICCOTEPEG (POPEG 7,1% 8,0% 9,5%
Kanoieg popg

8,5% 7,7%
25,0% 19,0% 16,2%
Znaviwc 8,9% 24,5% 22,6% 26,9% 24,8%

nore o aa3%  37e%  429%  45,6% SLA%  44,5%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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5.2 T[aMAAia

| e 2sae ssas | asse | sses om
18,4% 19,100 [NHSIONNSEAN 200% -

Mnyn: GWI, Enegepyacia: INSETE Intelligence

1. MNpoBeon diakonwyv OTO €EWTEPIKO KAl YEVIKA TOUC ENOPEVOUG 12 URAVEG

_mmmmm

ZKOMNeUW va Kavw dIakonEg oTo eEWTEPIKO TOUG ENOMEVOUG 12 HrVEG

EX@ GPXISE1 VA poypaRMaTIZ B1aKonéS 0TO EEWTEPIKS TOUG ENGWEVOUS 12 veS ______

ZuvnBwg kavw S1aKoNEG aTo EEWTEPIKO

ZuvnBwg kavw Slakonig aTo eEWTEPIKO, aAAd d)1 Toug ENdPevoUG 12 Prveg

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

2. Toug enopevoucg 12 uriveg, nooa Ta&idia okoNeUETE va KAVETE OTO €EWTEPIKO PE TOUAAXIOTOV WIa JIAVUKTEPEUON;

_mmmmm
-2 | 298%  234%  283%  269%  22,7%  27,4%

3-4 13,7% 10,1% 9,0% 6,8% 4,1%
5-6 9,3% 10,5% 5,7% 2,6% 6,1%
7-8 6,2% 3,9% 5,9% 7,0% 3,7%
9-10 0,5% 2,0% 1,9% 3,2% 5,0%
Néavw anoé 10 10,0% 10,0% 12,2% 10,8% 10,9%

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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3. Ti and Ta napakdaTw neplypagel KAAUTEPA TOV NMPOYPAPHATIONO TwV OIAKON®V 0AC OTO EEWTEPIKO TOUG EMNOPEVOUC
12 pnveg;

| 1624 | 2434 | 3544 | 4558 | 564 | romia
S ————————

12,8%

‘Exw kAgioel / kavovicel diapovn yia opicpéva / oAa Ta Tagidia pou
‘Exw KAgioel / kavovioel dpacTnpidTnTEG Yia opiouéva / dAa Ta Tagidia hou 22,6% 16,8%
23,5%  28,6%

'EXW KANoleg I68eG 17,7% 17,8% 15,9%
5,3% 9,4% 8,3% 7,6%

'Exw kavel oxedia ahAd dev Ta exw KA&ioel / kavovioel akopa

DAev TO £XW OKEPTEI akopa 5,4%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

4. T1a noloug AOYouC OKONEUETE va KAVETE DIAKOMNEC OTO EEWTEPIKO TOUC ENOUEVOUG 12 UNVEC;

| 1624 | 243a | 3544 | as5a | 5564 | raMdia |

MNa andAauaon / xaAdpwan

MNa va Biwow gva veEo PEPOG / NOMITICHO

MNa va e&epeuvnow TNV Unaibpo / {fow nepineTeia
MNa noAuTtéAsia / nepinoinan eautol / aAAwv

MNa va Biwow guneipia LwAg

MNa va kavw vEeg / ouvapnadTikéc SpacTnpIOTNTES
MNa va anoAavow kaAuTEpo Kalpod

MNa va dokiydow veEo paynTo

29,5% 27,7%

MNa va enicke@Bw BpnokeuTIka Pvnueia / xwpoug
MNa va napakoAouBricw abAnuara 8,8% 10,9% 6,2% 4,8% 0,0%
AANo 3,6% 3,7% 6,7% 5,1% 0,8%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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5. Toug enoduevoug 12 UAVEG, TI €idoUC JIAKOMNEC OTO EEWTEPIKO OKOMEUETE va KAVETE; Ti €idoug dIakonEg ouvnBileTe

va KAVETE;

| 1624 | 2434 | 3544 | 4554 | 5564 | raMia |

Active (ny surfing, avappixnon)
Beach / coast

Camping

City break

Anoédpacn ortnv eEoxn/enapxia
Kpouadigpa

Fitness (nx nodnAaTto, yoga) -
duon

Resort

Road trip

Safari

IoTionAoia

AtloBeaTa

Spa / retreat

E1d1kAg nepioTacng Tagid (nx yeveBAia, eneTeiog)
IaTpikn / KOOWETIKA engPBacn
Eniokeyn ot ouyyeveig kal giloug
Mepnatnua / Melonopia
Xeipgepiva onop (nx oki)

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9,4% 3,7% 5,8% 3,2% 2,8% 1 5,0%

10,1% 11,0% 6,7% 4,6% 4,1% _
13,8% 15,4% 8,1% 12,9% 13,1%
4,8% 5,3% 5,0% 8,8% 3,8%
8,8% 6,4% 3,1% 2,5% 4,4%

8,9% 10,1% 7,9% 8,5% 5,1%
12,5% 9,2% 8,4% 7,6% 9,8%
3,6% 3,3% 1,6% 1,7% 2,8%
3,1% 5,1% 1,8% 2,0% 1,3%
g% 2% 283wl 4L3W 38,8%
5,5% 1,8% 4,1% 4,0% 1,9%
9,4% 6,6% 7,8% 6,6% 2,8%
1,9% 5,5% 1,6% 1,3% 0,0%

14,1% 18,7% _ 18,0% 15,0%
14,5%  16,0%  21,2%  23,8%  26,3%

5,8% 7,0% 4,1%

1,2% 2,6%
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6. Touc enOHPEVOUC 12 PUAVEC, UE NOIOV OKOMNEUETE va KAvVeTe Ta&idl oTo eEwTePIKO; '‘OTAV NMNYAIVETE OTO EEWTEPIKO,

HE nolov Ta&ideveTe ouvnOwC padi;

| 1624 | 2434 | 3544 | 4554 | 5564 | [aNhia _
Mévoc pou 24,4% 13,5% 12,7% 12,8% 11,6% _

Me Ta naidié pou / Ma péAn g oikoyéveias  se0%  4n9%|  S51%  529%  33,5%
Me @iko/piloug _— 19,4% 10,0% 11,4%
Me 7o/ 0tvTpoQS Hou  sosw 4ee%l se7%  som
5,60 5,10

30w

Me To kKaToIKidI10 Hou 5,1% 6,3% 3,6% 4,8%
Me Ta&1d1wTIKG ykpoun 4,9% 2,5% 2,5% 4,2% 1,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Touc enopevouc 12 pnveg, T1 didpkelac Ta&idi/a okoneUeTE va KAVETE;

| 1624 | 2438 3544 | 4554 | 5564 | TaMia |
Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 32,9% _ 28,0% 27,1% 20,8% _
TaEid1 e Biapkeia 5-7 npépes L sLo%  4s4%  475%  453%  39,4%  46,5%
TaEid! e Bidpkeia Gva TwV 7 nuEpGv 2,5  396%  4L4%  47,8%|  si4%  421%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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8. Touc enopevouc 12 PAVEC, NOIEC anod TIGC NAPAKATW XWPEC, OKEPTECTE VA EMNIOKEPOEITE;

| 1624 | 2430 | 3544 | ass5a | 5564 | raMia |
Tonavia C O 28%  294%  27,1%  348%  271%  28,4%
Irakia C o anamlaase 224% a7 195%  23,4%

EMaa 1% 204% 69%  12,8% L 1a6%
MopToyahia 11,7% 17,0% 13,5% 13,9% _—
Hv. BaoiAeio 10,8% 11,0% 8,6% 10,5% _
HMOA 8,3% 11,3% 5,7% 8,5% 8,5% _
Ianwvia 9,2% 9,9% 10,5% 4,0% 6,6% _
BEAylo 8,4% 14,0% 8,3% 4,5% 3,3% _
Kavadag 9,8% 11,6% 5,7% 4,3% 4,1% _
EABeTia 11,5% 10,0% 5,8% 4,0% 4,4% _
IpAavdia 5,1% 5,8% 9,2% 7,0% 9,3% _
lepuavia 10,8% 8,0% 4,4% 3,5% 8,7% _
KpoarTia 6,6% 5,0% 5,9% 8,7% 5,1% _
Mapoko 6,5% 7,8% 5,6% 5,8% 5,6% _
OAAavdia 10,8% 5,8% 6,7% 3,6% 2,5% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Baon TNV/TIC XWPA/EC Nou eNIAEEATE OTNV NPONYOUNEVN EPWTNON, NOON EKTINATE OTI Ba €ival n d1GpKeia Tou
Ta&idioU, anod Tov TONo JIAPOVAG 0aG, WG TOV NPOOPICHO TwV dIAKONWV 0dc;

|| 1624 | 2438 | 3544 | 4554 | 5564 | raMa
Mexp 3 @peq (short-hau)  |NZZ,00 78,00 72,000 TS g0 [ 050 740

3 - 6 wpeg (mid-haul) 39,9% 32,7% 23,0% 27,9% 25,1%
Navw and 6 wpeg (long-haul) 32,7% 39,3% 40,9% 34,4% 31,9%_

Mnyn: GWI, Enegepyaaia: INSETE Intelligence




INNY N INTELLIGENCE

10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

Zkagog / nAoio 4,3% 3,0% 6,8% 3,4% 3,6%
New@opeio / nouApav 8,6% 9,8% 9,6% 8,7% 3,3%
Campervan / AuToKIVOUpEVO / TpoXOomiTo 3,0% 4,2% 1,2% 4,6% 1,7%
MoTooikAETa 0,8% 1,8% 0,6% 2,5% 0,0%
Alkd pou auTokivnTo 32,1% 32,1% 30,7% 18,7% 22,6%

AcpomAévo Cea% eso% el 7eewl 758

Evoikialopevo auTtokivnTo 5,5% 10,8% 3,3% 5,7% 6,1%

Tpévo _ 21,7% 21,7% 13,8% 9,4%

AAAo 1,6% 0,6% 0,0% 0,0% 0,0%

| 1624 | 2432 | 3544 | 4554 | 5504 | raMia |

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TG dandvng oag yia dIaKOMNEG TOUG ENOPEVOUC 12 PNVEG;

| 1624 | 2433 | 3544 | 4554 | 5564 | TlaAhia |
AyoTepo and o,T Eodelw ouvnBwg _ 25,3% 18,0% 18,1% 18,6% _
0o Eobetin ouvnBue  362%  463%  50,5%  52,6%  489%  467%
MepioosTepo and 6,1 Eodetw owviws | 32,8%  262%  30,2%  27,6%|  31,7%  29,6%

B

Aev Egpw 5,1% 2,2% 1,5% 1,7% 0,8%

Mnyn: GWI, EneEepyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE VA UEIVETE OTIC OIAKOMEC 0AC OTO EEWTEPIKO;

| 1624 | 243a | 3544 | 4554 | 5504  raMia

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 15,1% 9,5% 9,1% 9,4% 8,0%
Ze oKagog / nAoio 3,0% 7.0% 5,2% 3,8% 1,1%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 7,1% 6,9% 3,5% 4,8% 3,3%
Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 13,3% 14,6% 7,9% 7,7% 4,7%

Ze gaAg / kaTaguylo 10,1% 8,7% 3,7% 3,5% 4,4%

Ze Eevwva / bed & breakfast 27,2% 23,8% 26,0% 21,3% 17,7%
Ze xoaTteh 11,2% 2,6% 2,5% 2,3% 0,8%
=< EevoBoyelo / Moén Canew soan| easw  ssewl | esam
Evoikialopevn eEoxIKA KaTolKia 27,1% 31,5% 24,6% 29,4% 29,8%
Alapovr/®ihoZevia pe @iloug / oikoyEveia 30,2% 30,4% 18,2% 15,2% 11,3%
Ze oKNVA / Kaunivyk 7:.1% 3,7% 2,7% 1,7% 1,7%
‘AAAO 0,8% 4,3% 1,8% 1,7% 1,6%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NpoTiBeoTe va danavnoeTe yia diapovr, ava OIaVUKTEPEUON;

| c | 1624 | 243 | 3544 | 4554 | 5564 | raMia |
55 4 Aiyérepo O 148% C 1s8% 115w
56-85
86-115
116-145
146-170
171-225
226-280
281-335
336+

Ag yvwpilw

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

| 1624 | 2434 | 3544 | 4554 | 5564 | raMhia
Booking.com | 32,396 41,305 G700 s a0 AT 420%
Airbrb | 4e0%  383%  363%  37,3%  32,0%  38,0%

Other 10,3% 8,7% 18,3% 19,3% 22,8% _
TripAdvisor 12,5% 8,4% 10,3% 9,5% 8,5% _
Trivago 9,1% 11,0% 10,0% 9,4% 5,0% _
Hotels.com 7,3% 6,7% 8,2% 9,2% 10,8% _
Expedia 3,8% 7,6% 8,8% 10,8% 9,1% _
KAYAK 5,6% 4,9% 5,1% 6,1% 3,4% _
Lastminute.com 1,3% 3,2% 7,8% 7.,1% 5,2% _
Skyscanner 3,5% 2,5% 4,4% 1,8% 0,8% _
Opodo 2,3% 1,7% 2,5% 4,5% 0,0% _
Agoda 0,6% 1,1% 1,0% 1,9% 1,3% _
Ebookers 0,6% 0,7% 0,7% 0,7% 1,3% _
Edreams 0,6% 1,4% 0,5% 0,0% 0,6% _
Priceline 0,7% 1,3% 0,4% 0,6% 0,0% _

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO €EWTEPIKO, Ti Nood eioTe diaTeBeIPEVOI va E0OEWETE OE [ia
short-haul nTion (pe diapkeia AMiyoTepn ano 3 wpeG), HET' ENIOTPOPNCG;

| c | 1624 | 2434 | 3544 | 4554 | 5564 [alia |

59 ) AiydTepo ava nTAcn

60-109 ava nTron
110-159 ava nTron
160-209 avd ntron
210-259 ava nTron
260-319 ava nTRon
320+ ava nTnon

Ag yvwpilw
Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

16. 'OTaV OKEPTEOTE va TAEIOEWETE OTO EEWTEPIKO, Ti MOCO €ioTe dlaTebeIPevol va E0deweTe o€ pia mid-haul nThon
(3-6 wWpwWV), HET' €ENICTPOPNC;

| c | 1624 | 243a | 3544 | 4554 | 5564 | raMia |

3t4f Ayerepoavanmion | 22,0 2u,5%  187% 19,0 213%  205%

sis-374avanmion  (MMNGBIO0E  166%  157%  180%  144%  187%

7s434qvanmion | 167%  19,3% 18,20  209%  152%  181%
L 1% 1e0m

435-494 qva nTAon 8,6% 12,1% 8,5%
495-564 avé nTAon 6,1% 9,7% 10,0% 12,4% 11,7%
565-634 ava nTfon 3,2% 5,5% 5,4% 5,0% 3,1%
635+ avd nTion 0,0% 2,6% 7,6% 2,1% 5,6%

Ae yvwpilw 13,4% 5,2% 7,6% 10,5% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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17.Mdo0 ouxva voIkialeTe auTokivnTo KaTa Tn JIdpKeEIa TwV JIAKONWYV 0ag OTO EEWTEPIKO;

| 1624 | 2434|3544 | 4554 | 5564 | TaMhia |
TIG NEPICCOTEPEG (POPEG 6,3% 14,8% 10,9% 11,8% 6,9% _
21,1% 6%

Kanoieg popg
snavie 184%  186%  200%  269%  256%|  21,9%
rore C 432%  366%  424%  401%  4L8%  40,9%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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5.3 Hv. BaagiAgio

| |ue2a] 2534 | 5544 4550 5564 65+ |
13,29%  167%  167%  155% 15,99 SIS

Mnyn: GWI, Enegepyacia: INSETE Intelligence

1.MpbdBeon diakonwv oTo €EWTEPIKO KAl YEVIKA TOUG ENOPEVOUG 12 UAVEG

‘Exonelw vVa kavw diakonég oTo eEWTEPIKG TOUG ENOUEVOUG 12 Ufveg
'E_?(lw up;l'cra va npeypoppariiw diakonés oTo efwTEPIKO TOUg Endpevoug 12 prveg
Euvnﬂmg Kaviw BIGKONEE OTo EEWTERIKG

ZuviBug kavw Biakeonig oTo eEwTepikd, ahAd dyi Toug endpevoug 12 prveg

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

2. Toug enopevoug 12 unveg, nooa Ta&idia oKONeUETE va KAVETE OTO EEWTEPIKO UE TOUAAXIOTOV Hia dIAVUKTEPEUDN;

_mmmmm—

15,6% 18,7% 20,2% 21,6% 25,3% _—

12 C sw saowm seew 60w se3%  sLewm  saw
3-4 22,6% 23,2% 14,5% 17,2% , 14,0% _
5-6 5,1% 5,2% 5,5% 0,0% 4,5% 1,8% _
7-8 2,4% 0,0% 0,0% 0,0% 0,5% 0,8% _
9-10 1,8% 0,0% 0,0% 0,0% 0,0% 0,0% _
C oaw

Mavw and 10 0,7% 0,0% 1,1% 0,6% 0,0% 0,3%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
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3. Tiano Ta NnapakdTw nepypa@el KAAUTEPA TOV NPOYPANKATIONO TWV dIAKONWV 0aC OTO EEWTEPIKO TOUG EMOPEVOUG

12 pnveg;

| i62a | 243s | 3548 | as5s | s56a | 65+ |nv.Bagikeo)
‘Exw kAgicel / kavovicel dpaaTnpldTnTES yia oplopéva / éAa Ta Tagidia pou 20,8% _ 17,0% 11,4% 10,7% 14,1% _

206%  284%  249%  207%  241%
'EXw KAMoIEg 15EG 21,3% 18,2% 19,8% 21,8% 20,7% _

Agv TO &Xw OKEPTEl akdua 4,8% 3,1% 9,3% 5,6% 5,0% 5,9%

‘Exw kAgioel / kavovicel HeTagopd yia opiopéva / 0Aa Ta Tagidia Hdou

‘Exw kAcioel / kavovicel diapovr) yia opiopéva / 6Aa Ta Tagidia pou

‘Exw kavel oxedia aAAd dsv Ta £Xw KAeioel / Kavovigel akopa

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

4. T1a noloug AOYouC OKONEUETE va KAVETE DIAKOMNEC OTO EEWTEPIKO TOUC ENOUEVOUG 12 UNVEC;

| 1624 | 2434 | 3544 | assa | 5564 | 65+ |nv.Bagikeol
Fia anéAauon / xaA6pworn  s9%%  610%  e45%  767%  783%  757%  69,4%
Fa va Bioow éva véo képos / noAmows © sES%  48,6%  S01%  50,2%  568%  524%  52,1%

MNa va eEepeuvriow TNV UnNaiBpo / Ifow nepineTeia 26,5% 33,3% 35,3% 25,0% 26,6% 22,0%

2s0%  323%  383%  364%

lNa noAuTteAeia / nepinoinan gautou / GAAwv

MNa va Biwow eunzipia {wng 19,6% 17,7% 21,7% 8,6% 16,2% 13,7%
MNa va kavw vieg / cuvapnaoTikeg dpacThnplodThTEG 33,8% 27,6% 22,4% 18,9%
Fa va anoAadow KaAUTEpo Kaipd  40d%  s34%  535% L eas%  s86%
MNa va dokipdow véo gaynTd 29,6% 35,5% 33,6% 26,6% 27,5%
Ma va enioke@Bw BpnoKeUTIKA PvnuEia / XWpoug 7,5% 7,4% 6,3% 7,7% 7,1% 7,3%
MNa va napakoiouBriow abAfuara 13,1% 9,6% 8,3% 2,6% 1,9% 3,6%
AAAo 9,8% 6,1% 3,7% 5,2% 9,3% 9,0%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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5. Toug endpevoucg 12 pnveg, T €idoug dIaKONEG 0TO EEWTEPIKO OKOMEVUETE va KAveTe; T €idoug diakoneg ouvnBileTe
va KAVETE;

| 1624 | 2434 | 3544 | 4554 | 5564 65+ _lHv.Bacikeio

Active (ny surfing, avappixnon) 6,9% 3,1% 7,0% 2,2% 0,0% 0,0% _
Beach / coast w2 480%  460%  451%  479%  48,0%  459%
Camping 5,3% 5,7% 6,3% 2,9% 1,9% 1,2% _
Gity break C ao7w 385%  37,1%  448% | 489%  358%  407%
Anédpacn ornv eEoxn/enapyia 15,0% 18,3% 16,6% 21,0% 8,8% 14,5% _
Kpoualiépa 8,0% 10,0% 5,7% 8,1% 7,4% 18,4% _
Fitness (ny nodrAaTto, yoga) - 7,4% 8,4% 6,0% 1,5% 0,9% 0,0% _
ouon 23,1% 23,8% _ 19,0% 10,4% 14,9% _
Resort 19,7% 19,8% 23,7% 13,9% 20,9% 20,7% _
Road trip 9,2% 10,3% 6,4% 10,1% 6,9% 11,5% _
Safari 1,0% 4,8% 1,7% 3,6% 2,5% 0,4% _
IoTionAcia 2,4% 1,1% 1,4% 2,2% 2,9% 3,2% _
AEoBaTa 21,4% L aew 328%
Spa / retreat 5,3% 5,9% 3,8% 1,5% 3,4% 3,6% _
Ei8i1knf¢ nepioTacng Tagidl (ny yeveBAla, ENETEIOC) 16,3% 17,4% 11,0% 7,9% 4,1% 7.7% _
IaTpikn / KOOMETIKN engpfaon 4,3% 4,4% 1,4% 0,7% 0,0% 0,0% _
Eniokeyn os cuyyeveig kal pikoug 21,1% 20,3% 20,4% 17,9% 15,1% _
Mepnatnua / Melonopia 14,6% 10,6% 17,7% 19,0% 13,8% 13,9% _
Xelhepiva onop (ny oK) 5,7% 7,0% 2,4% 2,9% 0,0% 0,9% _

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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6. TouG enodpevouc 12 PNVEG, JE NMoIoV OKOMEUETE va KAVeTe Ta&idl oTo eEwTePIKO; ‘OTAV NNYAIVETE OTO EEWTEPIKO,
ME nolov Ta&IdeleTe ouvnOwg pad;

| 1624 | 24-3a | 3544 | 4554 | 55-64 | 65+ _Hv.Baoikeo|

Movog pou 27,8% 20,3% 16,5% 13,1% 20,9% 14,5%

Me Ta naidid pou / dAAa PEAN Tng oikoyEvelag 23,1% _ 24,9% 18,8%

Me pilo/@pilouc 30,0% 22,6% 22,8% 13,9% 18,5% 15,2% _
Me To/m GUVTPOS Hou 820  S68%  628%  622%  652%  725%  591%
Me To kaToIkidId pou 3,9% 7,6% 1,0% 0,8% 2,0% 0,4% _

Me TagId1wTIKS ykpoun 3,0% 5,2% 4,5% 0,8% 1,0% 0,4%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

7. Toug enopevoug 12 unveg, T diapkelag Ta&idl/a okoneUETe va KAVETE;

| 1624 | 24-38 | 3544 | 4554 | 55-64 65+ |Hv. Bacikero|

Ta&idl pe diapkeia 1-4 nuepeg (mini break/long weekend) 32,9% 36,7% 38,2% 29,5% 33,2% 16,1%

TaEi0! e GidpKeia 5-7 nuépes | sA4%  S60%  634%  552%  457%  381%  518%
TGB! e B16pKEIa Gve TV 7 NHepdY 40,3%  44g%  335%  544%  60,3% L7480  52,0%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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8. Toug endpevoug 12 PAVEG, NOIEG ano TIG NAPAKATW XWPEG, OKEPTECTE VA ENIOKEPOEITE;

|| 1624 | 2430 | 3544 | as5a | 5564 | 65+ |nv.Bacikeio

Ionavia

ItaAia
FaAAia

HMA
EAAada
MopToyaAhia

Kavapieg Nfcol 3,0%

Tepuavia 8,3% 12,6% 9,1% 12,1% 15,3% 5,4%
Kavadac 6,8% 13,2% 6,6% 6,1% 9,0% 6,1%
Kpoatia 4,7% 5,1% 8,4% 8,6% 13,8% 7,6%
Toupkia 8,8% 10,7% 7,6% 6,9% 9,0% 1,8%
OAAavdia 7,9% 8,0% 7,1% 7,9% 4,5% 7,0%
AuoTpia 8,0% 7,2% 8,8% 7,7% 4,9% 5,6%
BéAylo 9,9% 3,6% 10,3% 10,4% 3,8% 3,1%

IpAavdia 4,0% 5,7% 7,7% 6,9% 9,3% 6,2%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

9. Me Baon TNV/TIC XWPA/EC Nou eNIAEEATE TNV NPONYOUKEVN EpWTNON, NOCN EKTIUATE OTI Oa €ival n dIdpKeIa Tou
Ta&diou, ano Tov TOMo SIANOVAC 0AG, WG TOV NPOOPIoHO TwV dIAKONWY 0dac;

|| i6-24a | 2434 | 3544 | 4554 | 5564 | 65+ |hv.Baikeol
Méxp 3 pe (short-haul) [ 72,20 1 78,3% 75,60 78 0 0 00 NG5 7m0%

3 - 6 Wwpec (mid-haul) 31,7% 44,2% 42,4% 42,2% 38,2%
Mavw and 6 wpeg (long-haul) 52,7% 49,4% 49,2% 37,1% 36,0% 35,8%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10. Toug endpevoUC 12 PRVEC, YE MOIO PECO OKONEUETE va TAEIDEWETE NPOC TOV NPOOPICHO TwV JIAKONWV 0ac;

| _ie24 | 24a3a | 3544 | 4554 | 5564 65+ _|Hv.Bacikeio

Zkagpog / nAoio 5,6% 7,5% 7,2%
Aswpopeio / nouApav 8,1% 10,7% 7,8%
Campervan / AuTokivoupevo / TpoxooniTo 1,1% 2,5% 1,0%
MoTooIKAETO 1,1% 0,0% 1,0%
Alko pou auTokivnTo 21,4% 12,7% 16,7%
Acponhavo L 7% s7% 835%
Evoikialopevo auTokivnTo 10,0% 7.,4% 9,7%
Tpevo 12,4% 22,6% 18,3%
AAAo 0,0% 0,0% 0,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

13,1% 6,4% 17,7%
7,8% 3,0% 6,8%

2,6% 2,2% 1,0%
0,9% 0,0% 0,0%
20,7% 7,8% 14,0%

5,1% 3,3% 3,3%
16,5% 11,7% 8,3%
0,0% 0,8% 1,0%

11. Moi6 €ival To peyebocg TNG danavng oac yia dIaKONEG TOUC ENOPEVOUC 12 UAVEC;

|| 1624 | 2433 | 3544 | 4554 | 55-6a | 65+ | Hv. Bagikeio

NAiyéTeEpo anoé 6,71 Eodslw cuvnBwg 16,2% 14,3%

‘Oco Eodsuw ouvriBwg

Asgv Egpw 3,4% 5,5%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

12,8% 13,8%

4,9%

2,6%

12,5%

 444%  51,0%  51,6%  51,7%  558%
MepiooéTepo ané 6,m Eodevw ouviiws | 36,0%  29,1%  30,6%  32,0%

28,7%
2,9%

3,7%

2,8% (.29
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE VA UEIVETE OTIC OIAKOMEC 0AC OTO EEWTEPIKO;

| 4624 | 243a 3544 | 4554 | 5564 | 65+ lHv.Baoikew

Ze £va deUTEpO ONiTI Nou avikel g ggéva / oikoyevela / gikoug 14,0% 7,8% 4,9% 6,1% 5,9% 4,0%
Ze okagog / nAoio 5,3% 4,8% 4,5% 6,2% 9,5% 23,3%

Ze Campervan / AuTokIVOUHEVO TPOXAOoNITa 3,1% 5,0% 1,6% 2,6% 2,2% 1,0%
Ze TpoyoaniTo / aTaTikd oniTi / TpEIAEp TpoxXooniTou 1,1% 6,6% 4,4% 4,4% 0,8% 1,0%
Ze oaAg [/ kaTaguylo 6,3% 9,3% 10,7% 8,6% 5,6% 2,8%

Ze Eevwva / bed & breakfast 25,5% 16,0% 18,1% 13,0% 9,3% 3,6%
Z& XOOTEA 11,1% 8,0% 1,6% 3,5% 0,8% 0,0%
< EevoBoxeio / Moréh C sow eew  7maw  7ea%  sume  7se%
Evoikialépevn eEoyIkr kaToikia 22,4% 25,2% 22,8% 22,6% 19,0% 12,8%
Alapovr/®iAoEevia Je pidoug / oikoyEvela 25,5% 17,7% 15,7% 14,6% 12,6% 13,9%
Ze OKNVA / KAPNIVYK 5,2% 4,2% 4,2% 5,2% 0,0% 0,0%
AAAo 1,4% 1,0% 1,0% 0,8% 0,8% 0,5%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enopeveg d1aKONEG 0aG 0To EWTEPIKO, Ti MOCO NpoTiBeoTe va danavnoeTe yia diapovr, ava dIaVUKTEPEUON;

—mmmmm—

50 | AiyoTepo

Sil=75

76-100

101-125

126-150

151-200 6,4%

201-250 4,6% 6,9% 5,9% 6,9%
251-300 3,1% 7,9% 5,0% 4,3%
301+ 6,3% 5,4% 2,4% 3,5%
At yvwpilw 5,9%

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence
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14. Molo anod Ta napakdTw apps N sites XxpnoIhJonoIeiTE ouVNROWC YIa va KAVETE KpATNoN yia Tn diagovr oag;

|| 1624 | 2438 | 3544 | a554 | 5568 | 65+ |nv.Baoikeio

Booking.com

Airbrb L sumw 27,8%  256%  20,2%  158% 6,9%  20,7%
Other 15,5% 7,6% 16,7% 16,5% _—_
TUI 11,2% 16,8% 20,4% 19,0% 18,9% _
Expedia 14,1% 22,2% 19,4% 20,7% 14,5% _
Trivago 17,2% 16,3% 15,6% 9,6% 10,2% _
Hotels.com 5,4% 8,0% 15,0% 13,5% 5,4% _
TripAdvisor 13,7% 7,2% 8,9% 11,0% 9,2% _
Lastminute.com 2,2% 3,6% 6,8% 4,4% 1,9% _
Trip.com 4,8% 3,6% 3,8% 0,7% 1,3% _
Skyscanner 5,0% 2,7% 2,5% 0,7% 0,0% _
Travel Republic 2,7% 1,1% 1,8% 1,4% 1,6% _
Vrbo 0,0% 1,1% 2,1% 2,2% 0,0% _
KAYAK 0,0% 3,1% 2,5% 2,2% 0,0% _
Agoda 0,0% 2,8% 2,0% 2,2% 0,0% _

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO €EWTEPIKO, Ti Nood eioTe diaTeBeIPEVOI va E0OEWETE OE [ia
short-haul nTion (pe diapkeia AMiyoTepn ano 3 wpeG), HET' ENIOTPOPNCG;

65+ Hv. BagiAsio
49 | AiyéTepo ava nThon 10,3% 2,7% 4,3% 0,8%

6,4% 5,4%
50-99 ava o 200 1905  1esl 226%  128%  11,0%
wo-asavarmon | a00w[356%  20,1%  1e3%  206%  202%
15o-199 avammon | 18,5%  104%  12,2%  127%  17,3%  171%

200-243 ava i 8,6% we%  174%  132%  11,1%
250-299 ava nTon 2,2% 7,5% 11,1% 6,4% 9,5%
300+ ava nTron 3,5% 6,6% 4,7% 6,4% 8,8% 6,5%

Ae yvopito o8%  11,3%  186%  155%  128%  19,6%

Mnyn: GWI, Ene&epyaocia: INSETE Intelligence

16. 'OTAV OKEPTEOTE VA TAEIOEWETE OTO EEWTEPIKO, Ti MOOO €ioTe diaTeBeIPevol va E0deweTe o€ pia mid-haul nTron
(3-6 wpwVv), HET' €ENIOTPOPNCG;

| & | 1624 | 2433 | 3544 | 4554 5564 | 65+ _|Hv.Bacikeio|
209 Ayétepoavanmion | 22,4%  14,5%  18%%  17,5%  15,1%| 23,1%  18,7%
300-349 ava nTion _ 10,2% 10,9%_ 11,2%

350-399 ava nTAon 12,9% _—_ 9,6% 5,2%
400-449 avarmion | 16,0% S4%  17,0%  145%  11,7%

7,4%

450-499 ava nTion 6,3% 8,9% 8,7% 10,1% 11,3% 11,6%
500-599 ava nTion 2,2% 5,6% 7,8% 5,5% 6,6% 10,1%
600+ avd nTAion 4,6% 8,4% 3,3% 10,1% 7,3% 9,3%

Ae yvwpilw 9,3%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence
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17. MNo6oo ouxva voikialeTe auToKivnTo KATA TN JIApKEId TwV JIAKON®V 0dC OTO EEWTEPIKO;

|| 4624 | 43¢ | 3544 | 4554 | 5564 | 65+ _Hv.Baikero|

TIG NEPICOOTEPEG POPEG 7,0% 9,7% 4,5% 3,0% 4,4% 8,3%
Kanoiec gopég 28,2% 28,0% 25,49% 24,1% 16,2% 18,1%
Znavimg 21,9% 21,9% 27,5% 22,7% 21,6% 19,7%

nort | 3msw 404%  426%  S0% | 57,8%  53%  47,6%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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5.4 Ionavia

15,1%  17,0%

55-64 65+

Mnyn: GWI, Ene€epyaoia: INSETE Intelligence

1. MpoBeon diakonwVv OTO EEWTEPIKO KAl YEVIKA TOUG EMNOPEVOUG 12 UAVEG

ZkoneUw va kavw 31akonEg oTo EEWTEPIKG TOUG ENOPEVOUG 12 pRveg

EX@ apxioe1 va npoypakHaTiZ Biakonés oTo eEwTEpIks Tous nduevous 12 wivee IUIIIE0,00 7500 [ 6T st se2% 70,5
ZUVHBG K&V BiaKonég aTo eEwTEpIK © medw  s29%  e7s%  788%  682%  79,8%

ZuvhBwe kavw Blakongg oTo sEWTEPIKG, aAAd 6XI Toug endpevoug 12 prveg 7,3% 7,1% 10,1% 8,2% 11,7%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

2. Toug endpevoug 12 unveg, nooa Ta&idla OKONEUETE va KAVETE OTO EEWTEPIKO PE TOUAAXIOTOV HIa OIAVUKTEPEUON;

0 17,7% 21,8%
1-2

3-4 12,8% 20,0%
5-6 5,3% 2,4%
7-8 0,0% 3,6%
9-10 1,1% 0,0%
MNavw and 10 0,0% 0,0%

Mnyn: GWI, EneEepyaoia: INSETE Intelligence
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12 pnveg;

'EXw KAgioel / kavovicel JETAPOPA yia opiocueEva / 6Aa Ta Tagidia pou _— 24,1% 19,4% 16,6%
EX Khsioe! / Kavovis: Siaovi) yia opiouéva / SAa Ta TaBGia oy | 32,7\ 40,2% 29,8%  223%  139%|  27.5%
‘Exw kAgiogl / kavovioel dpaoTnpidTnTES Yia opiopéva / 6Aa Ta Ta&idia pou 19,8% 14,2% 13,0% 12,3% _

'Exw kavel oxedia ahAd dev Ta Exw KAeioel / kavovicel akopa _
'EXW KAMoIeg IGEEG 24,6% 18,4% 18,6% 24,1%

Aev TO £XW OKEPTEI akopa 2,8% 4,0% 4,2% 5,8% 4,5%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

a noloug AOYOUG OKOMEUETE va KAVETE JIAKOMEC OTO EEWTEPIKO TOUG EMOMPEVOUG 12 UAVEG;

30,7% 24,7% 21,6%

MNa andAauaon / xaAdpwan
MNa va Biwow gva veEo PEPOG / NOMITICHO

MNa va e&epeuvnow TNV Unaibpo / {fow nepineTeia 29,1%

MNa noAuTtéAsia / nepinoinan eautol / aAAwv 4,6% 16,7% 16,6% 10,2% 10,5%
MNa va Biwow guneipia LwAg 25,9% 17,9%
MNa va kavw vEeg / ouvapnadTikéc SpacTnpIOTNTES 21,5% 30,0% 21,9% 15,6% 13,3%

MNa va anoAavow kaAuTEpo Kalpod 19,6% 24,6% 15,4% 14,1% 9,8%

Fia va Soxiutow véo payns  3esw| 560%  404% 3510  29,7%
Fa va eniokep8® BpnokeuTid wvnueia / xpous 8,8%  374%  33,0%  302%  340%

MNa va napakoAouBricw abAnuara 11,6% 11,2% 6,6% 4,5% 0,0%
AAAO 2,7% 3,8% 2,3% 4,7% 9,1%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

3. Tiano Ta napakatw Neplypapel KAAUTEPA TOV NPOYPANUKATIONO TWV JIAKONWV 0dC OTO EEWTEPIKO TOUC EMOPEVOUC
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5. Toug endpevoucg 12 pnveg, T €idoug dIaKONEG 0TO EEWTEPIKO OKOMEVUETE va KAveTe; T €idoug diakoneg ouvnBileTe
va KAVETE;

1,1% 1,7%

201%  25,6%

Active (ny surfing, avappixnon)

4,1% 5,5% 3,8%
Beach / coast 0% 288%  283%

Camping 7,1% 7,5% 8,1% 2,3% 0,7% _
City break o 82%  33%  351%  337%  386%  336%
Anoédpacn ortnv eEoxn/enapxia 15,8% 20,2% 16,6% 12,2% 8,8% _
Kpoualigpa 8,2% 6,6% 7,0% 9,4% 7,0% _
Fitness (nx nodnAaTto, yoga) - 7,8% 7,9% 3,1% 2,4% 3,4% _
®uon 20,2% 18,7% _
Resort 6,3% 9,5% 15,0% 8,0% 4,2% _
Road trip 10,8% 13,5% 13,5% 11,7% 12,0% _
Safari 2,6% 1,4% 1,0% 0,0% 1,1% _
IoTionAoia 5,1% 9,0% 4,4% 2,0% 4,7% _
ABioBeaTa o sLom 337% 412%  380%  423%  37.6%
Spa / retreat 2,3% 3,1% 8,5% 2,0% 3,1% _
E1d1kAg nepioTacng Tagid (nx yeveBAia, eneTeiog) 9,7% 13,4% 9,0% 11,0% 9,9% _
IaTpikn / KOOWETIKA engPBacn 1,6% 4,3% 5,4% 0,6% 0,7% _
Eniokeyn ot ouyyeveig kal giloug 19,7% 11,5% _ 11,4% _—
Mepnatnua / Melonopia 11,1% 14,0% 20,5% 7, 7% 17,1% _
Xeipgepiva onop (nx oki) 3,9% 3,7% 2,5% 2,0% 0,5% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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6. Touc eNOHPEVOUC 12 PNVEC, ME NOIOV OKOMEUETE va KAVETE TA&IDI 0TO EEWTEPIKO;

INNY N INTELLIGENCE

HE nolov Ta&ideveTe ouvnOwC padi;

Mévocg pou 16,6% 11,3% 12,1% 5,6 7,8

Me Ta naidid Hou / 8Aa uékn TS oikoyéveias oo 20100 ISR N S, o I

Me Giko/pirouc | a7s%  361%  265%  233%  23,5%

Me T/ GUvTPogS ou C e[ e2,3% s
Me To kKaToIKidI10 Hou 3,5% 5,4% 4,3% 2,7% 0,6% _

Me Ta&1d1wTIKG ykpoun 0,8% 5,3% 1,3% 2,6% 3,7%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Touc enopevouc 12 pnveg, T1 didpkelac Ta&idi/a okoneUeTE va KAVETE;

Tatidl pe diapkeia 1-4 nuépeg (mini break/long weekend)__ 34,8% 35,9% 25,1%

TaEio! e Bidpeia 5-7 nuépec  sos%|  62,0%  542%  584%  58,6%  56,8%

Tatidl pe SiapkeIa Avw TWV 7 NUEPWYV 16,7% 25,8% 26,4% 21,6% 31,8% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

'OTav NNyaiveTe oTo €EWTEPIKO,
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8. Touc enopevouc 12 PAVEC, NOIEC anod TIGC NAPAKATW XWPEC, OKEPTECTE VA EMNIOKEPOEITE;

|| 1624 | 2430 | 3544 | 4554 | 5564 | lonavia |
Iraria | ame%  296%  274%  22,4% 265%  28.2%
raANa o 229%  22ml 0 azewlosaw  173%  235%
Moproyaria 135%  165% 22,7% 21,00 23,26  197%
Hv. Bagirero C A% 1s8%  17,3%  168%  160%  180%

lepuavia 16,6% 12,2% 13,0% 13,0% 8,1%
EAAGSa 10,1% 8,8% 6,1% 8,5%
OAAavdia 16,0% 8,8% 9,4% 8,4% 6,0%
Kavapisg Nfjcol 8,7% 16,1% 10,9% 5,7% 6,3%
HMNA 14,5% 5,7% 4,8% 11,3% 8,9%
IpAavdia 8,3% 9,6% 12,5% 6,4% 6,3%
EABeTia 5,2% 4,6% 7,8% 6,2% 2,2%
BEAylo 3,9% 6,4% 8,2% 3,8% 2,5%
NopBnyia 2,1% 5,7% 8,7% 3,7% 4,1%
AucTpia 10,1% 5,2% 4,9% 1,5% 4,5%
Iohavdia 5,2% 4,7% 6,1% 3,3% 4,5%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Baon TNV/TIC XWPA/EC Nou eNIAEEATE OTNV NPONYOUNEVN EPWTNON, NOON EKTINATE OTI Ba €ival n d1GpKeia Tou
Ta&idioU, anod Tov TONo JIAPOVAG 0aG, WG TOV NPOOPICHO TwV dIAKONWV 0dc;

Mexp 3 @peq (short-hau) [0 g0l ea 500 82,70 [ 0% 83,7

3 - 6 wpeg (mid-haul) 37,1% 42,4% 42,1% 27,1% 36,4%
Navw and 6 wpeg (long-haul) 29,5% 36,2% 28,9% 24,2% 27,1%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

Zkapog / nAoio 6,4% 3,7% 4,9% 2,7% 1,6%
New@opeio / nouApav 9,4% 5,2% 4,0% 3,7% 4,3%
Campervan / AuToKIVOUpEVO / TpoXOomiTo 0,0% 4,3% 3,9% 1,3% 0,9%
MoTooikAETa 2,1% 3,2% 1,0% 0,8% 0,0%
Alkd pou auTokivnTo 16,3% 23,9% 22,1% 18,9% 20,9%
Acpomhavo  e29%  841%  861%  841%  87,6%
Evoikialopevo auTtokivnTo 7,9% 9,5% 9,1% 7,0% 4,8%
Tpevo 20,6% 20,6% 17,8% 10,1% 11,3%
AAAo 0,0% 1,1% 0,0% 0,4% 0,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TG dandvng oag yia dIaKOMNEG TOUG ENOPEVOUC 12 PNVEG;

NiyoTepo ané 6, Eodslw ouvhBwg 20,3% 17,5% 15,2%

‘Ogo Eodslw guvhBwg
MepioogdTepo ano 6,71 Eodsuw ouvhAbwg
Aev Egpw

Mnyn: GWI, EneEepyaaia: INSETE Intelligence
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12. Toug endpevouc 12 PrVEG, NoU OKONEUETE va PEIVETE OTIC OIAKOMNECG 0AC OTO EEWTEPIKOD;

Ze eva OsUTEPO ONITI NOU AvAKEl O EJEva / OIKOYEVEID / PiAoug 5,1% 7.5% 6,3% 2,8% 6,3%
Ze okapog / nAoio 3,3% 6,0% 3,6% 1,7% 2,5%
Ze Campervan / AUTOKIVOUMEVO TPOXOOMNITO 1,7% 5,3% 4,9% 2,7% 0,9%

Ze TpoXOonITo / oTATIKG oniTl / TPEIAEP TPOXOONITOU 2,2% 3,1% 2,6% 1,1% 0,0%
Ze gahe / katapuyio 6,9% 7.,4% 9,8% 6,7% 2,2%
Ze Eevwva / bed & breakfast 4,5% 9,6% 4,9% 5,8% 2,3%
S XOOTEA 13,3% 26,1% 18,4% 7,6% 4,1%
< EevoBoxelo / Moéh o 02% 807 757% 771%  76,3%
Evoikialopevn eEoxIKn KaTolkia 32,5% 29,3% 28,3% 22,1% 23,6%
Alapovn/®ihoEevia pe Qihouc / oikoyEveia 17,5% 11,0% 9,2% 6,8% 20,6%
Ze oKnNvh / KAGEnIvyk 3,8% 3,1% 5,0% 3,7% 0,7%
AAAo 1,4% 0,5% 0,4% 2,2% 0,0%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIC ENOMEVEC DIAKONEC 0aC O0TO EWTEPIKO, Ti N0ood NpoTiBeoTe va danavnoeTe yia diagovr), ava dIavUKTEPEUDN;

| c | 1624 | 2434 | 3544 | 4554 |_55-64 | Ionavia |
45 AiyoTtepo _ 10,7% 12,1% 7,7% 7,1%
46-65 | i95%  196%|  209%  12e%  102%
66-65 e 2% 22%  ew  1s0%
86-105 O 7s% 203%  148%  187%  214%  18,4%

106-125 8,3% 11,0% _ 13,0% 12,7% _
126-170 2,9% 5,3% 8,0% 11,9% _
171-215 1,1% 3,7% 3,6% 1,8% 6,6% _
216-260 1,4% 0,5% 0,9% 4,8% 3,2% _
261+ 0,0% 2,0% 0,4% 1,2% 0,0% _
Ae yvwpilw 4,0% 3,2% 2,1% 4,4% 11,9% _

Mnyn: GWI, Ene&epyacia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsiTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

Booking.com | 54,99 (166,50 s7,4%| ez NTHEH 2%

Airbnb 24,0% 27,1% 19,3% 15,9% 22,6%
Trivago 23,8% 15,4% 21,3% 19,3% 14,3%
Other 10,1% 4,7% 8,6% 13,3% 16,2%
TripAdvisor 7,5% 11,2% 10,5% 9,4% 6,9%
Expedia 5,6% 7,1% 9,3% 8,0% 7,4%
Edreams 5,3% 4,6% 8,5% 8,5% 6,0%
Hotels.com 5,9% 1,3% 5,1% 6,8% 3,6%
Skyscanner 3,7% 7,8% 6,2% 3,2% 2,8%
KAYAK 1,4% 5,2% 7,7% 3,6% 1,1%
Trip.com 2,2% 2,8% 3,0% 2,3% 0,0%
Lastminute.com 1,0% 4,7% 0,9% 2,8% 0,7%
Vrbo 0,0% 1,4% 1,7% 1,1% 0,7%
Priceline 1,0% 2,3% 1,0% 0,6% 0,0%
Opodo 1,6% 1,0% 0,4% 0,4% 0,0%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO €EWTEPIKO, Ti Nood eioTe diaTeBeIPEVOI va E0OEWETE OE [ia
short-haul nTion (pe diapkeia AMiyoTepn ano 3 wpeG), HET' ENIOTPOPNCG;
€

39 ) AiydTepo ava nTAcn 9,6%
40-79 ava nTrion

so-119avanmion | 21,6%  27,5%  27,5%| 32,00  28,1%

120-169 avd nTthon 10,8% 18,1%
170-219 ava nTron 5,9% 9,8%
220-269 ava nThRon 4,6% 1,6%
270+ ava nTrnon 0,0% 0,5%
Ag yvwpilw 5,7% 1,6%

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

16. 'OTaV OKEPTEOTE va TAEIOEWETE OTO EEWTEPIKO, Ti MOCO €ioTe dlaTebeIPevol va E0deweTe o€ pia mid-haul nThon
(3-6 wWpwWV), HET' €ENICTPOPNC;

N/A

17. MNo6oo ouxva voikialeTe auTokivnTo KATA TN JIApKEId TwV JIAKONWV 0dG OTO EEWTEPIKO;

TIG NMEPICCOTEPEG (POPEG
Kanoleg popzEg
Znaviwg

MoTe

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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5.5 ItaAia

oo o e -

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

1. MpoOBeon dlakonwy OTO EEWTEPIKO KAl YEVIKA TOUG ENOPEVOUG 12 UNVEG

| 1624 | 2438 | 3544 | a5-54 | 5564 | trakia |

Zkoneuw va kavw B1akonEg oTo EEWTEPIKG TOUG ENOPEVOUG 12 pRveg

‘Exw apyioel va npoypappaTifw Siakoneg oTo eEWTEPIKG TOUG ENOPEVOUG 12 pRveg
ZuvnBwg kavw S1aKonEG aTo EEWTEPIKO

ZuvnBwg kavw Slakonég aTo eEwTepPIkd, aAAd d)1 Toug ENdPevouG 12 Prveg

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

2. Toug enodpevoucg 12 unveg, noéoa Ta&idia okoneUETe va KAVETE 0TO €EWTEPIKO PE TOUAAXIOTOV Hia JIAVUKTEPEUON;

_mmmmm

21,5% 21,6% 27,5% 27,4% __
- T o oo

3-4 16,4% 15,2% 11,3% 9,1% 6,5%

5-6 1,0% 3,8% 4,5% 1,6% 2,5% _
7-8 1,7% 1,6% 0,0% 0,8% 0,6% _
9-10 0,4% 0,3% 0,9% 0,2% 0,5% _
Méavw ané 10 1,6% 0,0% 1,4% 0,3% 0,4% _

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
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3. Ti and Ta napakaTw NepIypa@el KAAUTEPA TOV NPOYPANHATIONO TwV dIAKONW®Y 0a¢ 0TO EEWTEPIKO TOUG EMOPEVOUG

12 pnveg;

| 1624 | 24-31 | 3544 | 4554 | 5564 | Drakin

‘EXw KAgiogl / kavovioel YeTagopa yia opioyeva / 6Aa Ta Tagidia pou 20,9%

'Exw kAgioel / kavovioel diapovn yia opiopéva / 0Aa Ta Tagidia pou

23,1% 15,2%
22,8% 23,9%  293%  16,5%

'Exw kAeioel / kavovioel dpacTnpidTnTEg yia opioueva / 0Aa Ta Tagidia pou 14,7% 19,5% 10,6%

'Exw kavel oxedia ahAd dev Ta £xw kAsioel / kavovioel aképa

EXW KANoIeg IGEEG

Agv TO EXW OKEPTEI AKONA

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

20,4% 21,0% 21,6%
3,9% 7,3% 5,8%

4. N'a noloug AOYouC OKOMEUETE va KAVETE OIAKOMNEC OTO EEWTEPIKO TOUG ENOPEVOUG 12 UNVEC;

| 1624 | 243a | 3544 | ass5a | 5564 | mohia |

MNa andAauaon / xaAdpwan

MNa va Biwow gva veEo PEPOG / NOMITICHO

MNa va e&epeuvnow TNV Unaibpo / {fow nepineTeia
MNa noAuTtéAsia / nepinoinan eautol / aAAwv

MNa va Biwow guneipia LwAg

MNa va kavw vEeg / ouvapnadTikéc SpacTnpIOTNTES
MNa va anoAavow kaAuTEpo Kalpod

MNa va dokiydow veEo paynTo

MNa va enicke@Bw BpnokeuTIka Pvnueia / xwpoug
MNa va napakoAouBricw abAnuara

AANo

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

254%  355%  33,6%  23,5% 25,5%
12,3% 8,5% 6,3% 4,9% 2,7%

. m% 3% 301%  238%  23,7%
_ 27,5% 24,1% 20,1% 22,4%

21,0% 21,1% 20,1% 23,2%
28,8% 23,9%

248%  33,7%

17,8% 23,3% 26,5%
6,9% 7,2% 4,0% 1,5% 2,4%
3,0% 2,8% 3,6% 4,0% 9,0%
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5. Toug endpevoug 12 Pnveg, Ti €idoug OIaKONEG 0TO EEWTEPIKO OKOMEVUETE va KAveTe; Ti €idoug diakoneg ouvnBileTe
va KAVETE;

| 1624 | 243a | 3544 | 4554 | 5504 | Irahia |

Active (ny surfing, avappixnon)

3,1% 2,6% 2,1% 0,6% 0,6% 0 1,7%
Beach / coast ______

Camping 1,7% 3,3% 0,8% _
City break e R = S
Anodpacn oTnv etoxn/enapxia 8,0% 9,1% 8,8% 8,5% 7,4% _
Kpoualigpa 7,5% 7,3% 11,0% 11,0% 8,9% _
Fitness (nx nodnAaTto, yoga) - 6,2% 6,7% 4,5% 3,7% 2,7% _
ouon 2,1%  256%  27,4%  19,6%  22,5%  23,1%
Resort 14,3% 14,2% 16,1% 14,6% 10,6% _
Road trip 7,5% 11,3% 11,0% 8,5% 9,9% _
Safari 1,0% 1,1% 2,7% 1,1% 1,4% _
IoTionAcia 1,2% 0,8% 0,7% 0,3% 1,1% _
AfioBéaTa 20,8% © ma%  29,6%
Spa / retreat 6,1% 3,0% 6,7% 5,3% _
E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog) 13,1% 12,9% 10,0% 4,7% _
IaTpikr / KOOUETIKN enEPPfacn 2,2% 5,0% 3,2% 2,4% _
Eniokeyn o= ouyyeveic kal giloug 13,7% 12,2% 14,4% 10,5% , _
Mepnatnua / Melonopia 10,3% _ 20,9% 19,4% _—
Xelpepiva onop (nx oki) 1,2% 4,2% 3,5% 2,9% _

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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6. TOUuG ENOMEVOUG 12 PNVEG, UE NOIOV OKOMEUETE va KAvVeTE Ta&idl oTo eEwTepikO; '‘OTaAv NNyaiveTe 0To EWTEPIKO,
HE nolov Ta&ideveTe ouvnOwC padi;

| 1624 | 2433 | 3544 | 4554 | 5564 | Irakia |
Movog pou 11,5% 15,4% 9,7% 10,8% 12,8% _
Me Ta naidia pou / aAAa pEAN TG oikoyEvEidg 13,3% 22,5% _—_—
Me GiAo/giAoug [ sssw  398%  308%  266%  203%  333%
M To/T0 00VTPoQS Hou 28,9%  53,2%  607%  60,8%  S8,0%  535%
Me To kaToIKidI10 Hou 1,8% 6,5% 3,1% 1,7% 4,4% _
Me Tag1d1wTIKG ykpoun 6,8% 4,6% 3,4% 1,9% 4,1%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

7. Toug enopevoug 12 pnveg, Ti diapkelag Ta&idl/a oKonNeUETE va KAVETE;

| 1624 | 2438 | 3544 | 4552 | 5564 | irahia
TaEiG1 e SidpKeia 1-4 nuépes (mini break/long weekend) 40,39 (LS80 39,5%  37,7% 3643  40,9%
TaEid1 e SidpKeia 5-7 nuépes o s25%  479%  537%  535%  49,4%  SL5%

Ta&idl pe diapkeia avw TwV 7 NHEPWYV 19,0% 21,7% 24,3% 23,4% 27,9%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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8. Toug endpevoug 12 PnVEeC, NMoIeC ano TIC NAPAKATW XWPEG, OKEPTEOTE VA ENIOKEPOEITE;

|| 1624 | 2434 | 3544 | 4554 | 5564 | Irahia |
Ionavia C % 3e%  3:29%  282%  255%  313%

FaAAia
EAAGGa

Hv. BagciAeio
MopToyaAia
F'eppavia
HMNA
AucTpia
OAAavdia
EAPeTia
Kavapigg Nfool
IpAavdia
KpoarTia
Noppnyia

Aavia

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Baon TNV/TIC XWPA/eC Nou NIAEEATE OTNV NPONYOUHEVN €pWTNON, NOON EKTIMATE OTI Ba €ival n diIApKEIa TOU
Ta&idiou, anod Tov TOMNo dIAPOVNG 0aG, WG TOV NPOOPICHO TwV JIAKONWV 0dc;

| 1624 | 2a3a | 3544 | as5a | 564 | Irakia
Mexp 3 wpeq (short-hau)  |NGBL00 g, 506l (EE 500 INNNEZS0 ea%0 ssism

3 - 6 wpec (mid-haul) 24,6% 31,7% 29,0% 26,7% 25,1%
MNavw anod 6 wpeg (long-haul) 24,8% 33,2% 35,5% 20,4% 24,8%_

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10.Toug enOpeVOUG 12 PVEG, UE NOIO HECO OKOMEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV dIAKONWV 0dg;

| 1624 | 2434 | 3544 | 4554 | 5564 | Irohia |

Zkagpog / nAoio 2,3% 5,6% 4,8% 5,5% 5,7%
NAewpopeio / nouApav 7,1% 10,4% 4,9% 3,8% 6,9%
Campervan / AuTokivoUpgvo / TpoxooniTo 1,9% 3,0% 2,1% 1,1% 2,4%
MoToGIKAETa 2,1% 4,9% 2,2% 0,8% 0,5%

Alkd pou auTokivnTo 11,9% 17,8% 21,9% 21,2% 23,1%
Acpomhavo  sL0%  865%  868%  8L1%  80,6%
Evoikialopevo auTtokivnTo 2,5% 7,0% 6,2% 5,0% 4,2%
Tpevo 22,1% 19,5% 16,6% 13,9% 15,7%
AAMo 0,0% 0,7% 0,0% 1,2% 0,5%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

11. Mo16 €ival To peyedocg TN dandavng oag yia dIAKOMNEC TOUC ENOPEVOUC 12 UNVEG;

| 1624 | 2434 | 3544 | 4554 | 5564 | Irahia
NiyoTepo ané 6,1 Eodslw ouvrBwg 20,3% 21,0% 19,3% 19,2% 14,5%_
oo Eobeiw uviBus | 433%  4s4%  480%  521%  50,7%  48,9%
Mepiocorepo ané 6,1 Bodebw ouviBws | 34,2%  28,8%  28,6%  24,2%  31,5% 29,20
Aev EEpw 2,1% 1,9% 4,0% 4,4% 3,3% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVEG, NOU OKOMEUETE va UEIVETE OTIC OIAKOMEC 0AG OTO EEWTEPIKO;

| 624 | 243a | 3544 | 4554 | 5504 Irahia

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 7.7% 6,1% 7,6% 5,5% 4,2%
Ze oKagog / nAoio 1,3% 4,1% 2,7% 4,1% 3,4%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 4,1% 3,0% 2,3% 2,3% 1,4%

Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 0,8% 3,6% 2,7% 0,8% 1,4%
Ze gaAg / kaTaguylo 2,3% 4,4% 4,6% 2,7% 1,9%
Ze Eevwva / bed & breakfast 30,3% _ 29,9% 25,9% 29,4%
Ze xoaTteh 8,4% 6,8% 3,3% 3,7%
=< EevoBoyelo / Moén I N S
Evoikialopevn eEoxIKA KaTolKia _— 30,4% 31,5% 20,6%
Alapovr/®ihoZevia pe @iloug / oikoyEveia 12,6% 11,1% 13,2% 7,9% 7,1%
Ze oKNVA / Kaunivyk 1,3% 3,2% 3,0% 0,9% 0,5%
‘AAAO 0,6% 1,9% 1,2% 1,2% 1,4%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NpoTiBeoTe va danavnoeTe yia diapovr, ava OIaVUKTEPEUON;

—mmmmm

45 AiyoTepo
46-65

66-85

86-105
106-125
126-170
171-215
216-260
261+

Ag yvwpilw

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence
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14. MNolo and Ta napakdTw apps N sites xpnoigonolsiTe ouvnBWC yia va KAaveTe KpdTnon yia Tn diapgovn odag;

| 1624 | 2438 | 3544 | 4554 | 5564 | Trahia |

Booking.com
Airbnb
Trivago
TripAdvisor
Expedia
Other
Lastminute.com
Skyscanner
Hotels.com
Edreams
KAYAK
Trip.com
Agoda

Vrbo

TUI

26,6%
14,0%
6,9%
4,0%
8,7%
4,0%
8,6%
1,4%
3,6%
0,0%
1,7%
1,2%
0,5%
0,7%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

31,7%
18,1%
10,3%
10,0%
6,2%
4,1%
6,2%
4,7%
4,0%
3,0%
0,9%
1,6%
2,0%
0,5%

INNY N INTELLIGENCE

30,3%
22,0%
14,7%
16,2%
5,7%
7,0%
5,8%
7,0%
5,7%
3,6%
1,7%
1,0%
0,0%
0,5%

19,8%
25,6%
15,0%
11,6%
6,1%
7,7%
4,3%
4,5%
4,0%
2,7%
1,5%
0,3%
0,8%
0,4%

19,2%
27,4%
9,8%
12,4%
14,0%
6,1%
2,5%
4,8%
3,5%
1,1%
0,8%
0,7%
0,3%
0,3%
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO €EWTEPIKO, Ti Nood eioTe diaTeBeIPEVOI va E0OEWETE OE [ia
short-haul nTAon (ue diapkeia AiyoTepn ano 3 WpPeG), YET' NIOTPOPNC;

39 ) AiydTepo ava nTAcn 11,2% 14,3%
40-79 ava nrhon L aaswl a2 295%  298%  259%

80-119 ava nTAon

120-169 ava nThon 9,8% 5,1% 11,3% 18,7%
170-219 ava nThon 4,0% 6,3% 9,5% 10,1%
220-269 ava nrhon 0,7% 0,7% 1,6% 3,2%
270+ avé nThon 0,6% 0,6% 2,2% 2,9%

Ag yvwpilw 5,5% 3,1% 3,3% 6,6%
Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

16. 'OTaV OKEPTEOTE va TAEIOEWETE OTO EEWTEPIKO, Ti MOCO €ioTe dlaTebeIPevol va E0deweTe o€ pia mid-haul nThon
(3-6 WpWV), HET' EMOTPOPNC;

| c | 1624 | 43¢ | 3544 | 4554 | 5564 | Irakia |
269 f Ayrepo ava nmion [AGA0R (45,00 37,6%  323%  280%  37.0%
270-319avammon | 24,4%|  250%  246%  283%  261%  258%

13,4% 13,8% 12,8% 9,8% 11,7%

320-369 ava nTron

370-419 ava nTron 9,1% 7,8% 11,6% 15,1% 11,1%
420-479 avé nTRon 1,4% 3,0% 4,9% 3,6% 5,5%
480-539 avé nTAon 0,5% 2,7% 1,4% 3,2% 5,0%
540+ ava nTron 0,6% 0,0% 2,0% 1,2% 4,0%

Ag yvwpilw 4,5% 4,6% 5,2% 6,4% 8,5%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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17. No6co ouxva voIkIaleTe auTokivnTo KATA Tn OIAPKEIQ TWV dIAKONWV 0ag OTO EEWTEPIKOD;
| | 1624 | 2433 | 3544 | 4554 | 5564 | Irahia |
TIG NEPICCOTEPEG (POPEG 6,8% 10,1% 12,9% 8,4% 6,9% _
Kanoes Gopes 18,00  27,9%  325%  257%  200%  250%
o 2920  29,1%  250%  286%  366%  29,8%
Mote | aa2% s25%  296%  37,3%  364%  359%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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H nmapovoa peAetn vAonowrBnke amno to INZETE oto mhaiowo tne Mpagnc:

«AvaBadLuon, LETEEEALEN Ka AETOUPYIA TWV CUYXPOVIWV KAl OUTOTEAECUATIKWV EPYUAEIWV
ToU INZETE, yiax evnUEPWOT) KaL SLayuoT) Tn¢ MANPoQ@oPnoTG OTLC ETUXELPNOELC KO OTOUC
EpPYafOLEVOUC OTOV TOUPLOTIKO ToUea: GREEK TOURISM ANALYTICS DASHBOARD — GTAD», ue
Kwébiko Or1x (MIS) 6003242, n omoia evidooeTal 010 [poypauua «Aviaywviotikotta 2021-
2027» ko ovyxpnuarodoteital armo 1o Eupwaiko Kowvwviko Taueio (EKT+).

NPOrPAMMA 2021 — 2027
Me Tn ouyxpnuarodoTnon = EXIMNA

™S Eupwtraikig ‘Evwong 202] 2027 ANTA rﬂ N IZTI KOTHTA
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IvoTiTouTto ZETE

BoukoupeaoTiou 32,
106 71 | ABRva
t: +302103244368
e: info@insete.gr

WWW.insete.qgr
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