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Progression of Greece through difficult times to recovery
Greek economy is expected to continue the robust growth in 2026 exceeding the average growth of 1,2% in Eurozone
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Greeks are significantly more pessimistic than the average global consumer
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Annual average inflation Greece - 1992 to 2025
Cumulative view 2004 to 2025 shows +48.8pps
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HICP — Electricity, gas, solid fuels & heat energy cumulative inflation

HICP — Electricity, gas, solid fuels & heat energy (ELGASO)
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Total Market Monthly Price Growth Compared to National CPI
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Total Basket of Categories* - Sales Value Change % FY 2025 vs YA Sales Value Change % FY 2025 vs YA
2024
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’

Total Trade

+7,1% -2,7% -5,4%

Cash & Carry Online
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+5,7%

Sales Value in Mio €

% Contribution of Value Sales % Contribution of Value Sales
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*Source: MarketTrack & ScanTrack Plus | Reported Period: Full Year 2025
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Greek Food Organized Market evolution in Euro Sales 2025

Sales in Value (in million Euro) — Value % Change vs YA
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Retailers’ performance 2025

Value Contribution (in %)
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Suppliers’ performance 2025

Value Contribution (in %)
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Greece FMCGs Decomposition of Growth 2025
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Number of Outlets by Channel
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Greece FMCGs Decomposition of Growth in Cash & Carry Chains 2025
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Greece Annual Turnover Evolution in Accommodation and Food Services
(in 000's euros)
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Market evolution per region

TSR — Regions Value % Change vs YA
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Monthly Promo Intensity evolution in 2025

—FMCGsSs - Branded Prd

—FMCGs - Total

00 64.4% 63.8%
60.0
50.0
00 39.5% 37.9% 39.6% 38.1% 39.6%
. 34.5%
v
[5) [5)
30.0 34.0% 31.6% 33.6% 32 1% 33.9% 33.4% 311% 33.7%
20.0
10.0
0.0
Jan25 Feb25 Mar25 Apr25 May25 Jun25 Jul25 Aug25 Sep25 Oct25 Nov25 Dec25
Source: ScanTrack Plus | Total Greece including Islands and Discounters | Reported period: Full Year 2025
N I Q © 2024 Nielsen Consumer LLC. All Rights Reserved. 18



N I Q © 2024 Nielsen Consumer LLC. All Rights Reserved.



Total Organized Trade ACV | Weekly Evolution
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Greece FMCGs Decomposition of Growth
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Thank you

Alexandros Floros
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